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FRENCH  CENSORSHIP. 


PRINTING  MADE  EASY. 


AMERICAN  CORRESPONDENT  IN 
PARIS  ARRESTED  BY  BLUN¬ 
DERING  OFFICIALS. 


NEW  YORK  CONCERN  SETS  AND 
PRINTS  FOURTEEN  WEEKLIES 
AND  NINE  MONTHLIES. 


F.  W.  Dawcon  Miataken  for  Another 
— United  Preas  Correapondent 
Sima  Offended  French  Government 
hy  Sending  Out  True  Reporta  of 
the  Flooda  and  the  Big  Railroad 
Strike — Remarkable  Story  of  Gallic 
Ofiicialiam. 

By  Charles  P.  Stewart. 

[Mr.  Stewart  is  the  general  European  man¬ 
ager  of  the  United  Press.  The  following  arti¬ 
cle,  in  part,  was  this  day  released  to  clients  of 
the  United  Press.] 

There  lives  at  the  present  time  in  the 
Paris  suburb  of  Versailles  Francis  War¬ 
rington  Dawson,  who,  as  the  United 
Press  representative,  accompanied  Col. 
Roosevelt  into  British  East  .'Vfrica. 
Until  some  eighteen  months  ago  .\Ir. 
Dawson  was  manager  of  the  associa¬ 
tion’s  Paris  bureau.  Then  he  retired  to 
devote  himself  exclusively  to  literary 
work. 

Having  lived  a  particularly  quiet  and 
inoffensive  life  at  Versailles  Mr.  Daw¬ 
son  was  surprised  to  receive  a  peremp¬ 
tory  summons  to  police  headquarters.- 
Complying,  he  listened  in  profound  as¬ 
tonishment  to  the  information  that  the 
commissary  of  the  department  was  or¬ 
dered  by  the  Minister  of  the  Interior — 
Mr.  Briand  is  Minister  of  the  Interior 
as  well  as  Premier— to  tell  him  that  un¬ 
less  he  left  French  territory  within  eight 
days  the  police  would  put  him  out  of  it. 

“But  why?’’  inquired  Mr.  Dawson,  his 
eyes  bulging  with  .amazement. 

“Because,”  said  the  commissary  em¬ 
phatically.  “That’s  all  I’ve  got  to  say 
to  you.” 

MISTAKEN  tUENTITV. 

Hurrying  to  the  American  embassy — 
for  Mr.  Dawson  is  an  .\merican  citi¬ 
zen — the  ex-correspondent  found  Secre¬ 
tary  Scholle  on  duty  and  hastened  with 
him  to  the  Ministry  of  the  Interior  for 
an  explanation.  The  official  in  charge 
there  received  them  as  though  they  were 
two  crooks.  However,  the  two  Ameri¬ 
cans  did  finally  elicit  the  information 
that  the  expulsion  was  “for  sending 
news  from  Fr.ance  which  was  offensive 
to  the  French  Government.”  Both 
Messrs.  Dawson  and  Scholle  endeavored 
to  make  the  official  understand  that  the 
case  was  one  of  mistaken  identity.  The 
official  would  not  listen  to  them. 

“You  don’t  talk  like  an  innocent  man,” 
be  assured  Mr.  Dawson  warmly. 

So  Messrs.  Dawson  and  Scholle  had 
to  give  it  up  temporarily.  Later  Ambas¬ 
sador  Bacon,  stirred  by  the  injustice, 
took  the  case  up  and  after  unwinding 
much  red  tape  succeeded  in  inducing  the 
Ministry  of  the  Interior  to  allow  Mr. 
Dawson  to  remain  in  France,  even  if  he 
did  deserve  expulsion  on  account  of 
having  been  mistaken  for  someone  else. 

But  who  was  the  man  the  government 
mistook  Mr.  Dawson  for?  The  man 
himself  knew',  but  the  other  correspond¬ 
ents  had  not  found  out  yet.  That’s  why 
they’re  so  excited. 

Of  course  the  man  really  was  William 
Philip  Simms,  who  succeeded  Mr.  Daw- 
(Continued  on  page  4.) 


Trade  and  Class  Paper  Editors  Send 
Their  Copy  and  the  Printing  Com¬ 
pany  Does  All  the  Rest — Valuable 
Suggestions  to  Printers  and  Pub¬ 
lishers  by  A.  E.  Cherouny — Union 
Advised  to  Establish  a  Higher 
Standard  for  Apprentices. 

It  is  easier  to  start  a  trade  or  class 
periodical  nowadays  than  formerly,  and 
perhaps  that  is  partly  the  reason  for  the 
great  increase  in  the  number  of  maga¬ 
zines  and  other  weekly  and  monthly 
periodicals.  It  used  to  be  that  the  pub¬ 
lisher  of  a  trade  paper  had  his  own 
type,  in  his  own  composing  room.  His 
own  men  locked  up  the  forms  and  carted 
them  to  a  printer ;  afterward  the  printed 
sheets  were  carted  to  a  bindery,  and 
after  that  were  again  carted  to  the  home 
office  for  mailing.  Many  a  prospective 
publisher  was  disheartened  when  he  fig¬ 
ured  out  the  work  and  the  cost. 

About  the  year  1890,  with  the  advent 
of  the  linotype  into  the  book  and  job 
printing  business,  certain  New  York 
printers  went  to  publishers  of  trade 
papers  and  each  of  these  printers  said; 
“I’ll  print  your  paper  cheaper  and  bet¬ 
ter  than  you  can  do  it.  I  will  send 
every  day  to  your  editorial  office  for 
copy.  I  will  set  the  matter,  read  proof, 
go  to  press  and  mail  to  your  subscribers. 
I  will  do  this  for  a  number  of  publish¬ 
ers,  and  so  can  afford  to  keep  running 
a  large  and  complete  plant  devoted  en¬ 
tirely  to  the  printing,  binding  and  mail¬ 
ing  of  periodicals.” 

I  CHEROUNY  COMPANY  IN  1868. 

That  was  the  beginning  of  what  has 
grown  to  be  a  highly  specialized  branch 
of  the  printing  industry.  The  majority 
of  trade  publications  issued  in  large 
cities  are  now  printed  in  these  special¬ 
ized  plants. 

.\mong  the  earliest  New  York  print¬ 
ers  to  develop  this  branch  of  printing 
was  Henry  W.  Cherouny,  who  estab¬ 
lished  the  Cherouny  Printing  and  Pub¬ 
lishing  Co.  in  1868 — a  name  intimately 
associated  with  Vande water  street,  that 
famous  little  street  of  printers  buried 
away  under  the  Brooklyn  Bridge. 

By  way  of  esta’olishing  the  authority 
of  the  Cherouny  Company,  the  following 
information  is  given  about  it:  It  sets 
the  type,  prints,  binds  and  mails  four¬ 
teen  weekly  and  nine  monthly  publica¬ 
tions.  It  employs  160  persons.  In  the 
plant  are  seventeen  Mergenthaler  lino¬ 
type  machines  and  twenty  flat-bed 
presses.  It  occupies  20,000  square  feet 
I  of  floor  space.  It  delivers  each  week 
I  at  the  New  York  Post  Office  700  regiu- 
!  lar  bags  of  second-class  mail. 

“You’ve  got  an  all-round  print  shop,” 
said  a  representative  of  the  Editor  and 
Publisher  to  Arthur  E.  Cherouny,  sec¬ 
retary  and  manager  and  also  son  of  the 
president. 

“We  keep  on  learning,”  said  he. 
“What  do  you  lack?  What  is  most 
needed  in  the  business  of  printing  weekly 
and  monthly  periodicals?” 

“We  need  a  flat-bed  press  that  will 
{Continued  on  page  3.) 


HEAD  OF  THE  CHEROUNY  PRINTING  &  PUBLISHING  CO.MPANV,  OF  NEW  YORK,  WHICH 
WAS  FOUNDED  IN  1868. 


MICHIGAN  CONSOLIDATION. 


FREE  PUBLICITY, 


Four  Traverse  City  Newspapers 
Merge  Under  Name  Record-Eagle. 

.\n  important  newspaper  deal  was 
completed  last  week  when  the  Traverse 
City  (Mich.l  Daily  Eagle  was  consoli¬ 
dated  with  the  Evening  Record  and  the 
Traverse  Bay  Eagle,  semi-weekly,  with 
the  Grand  Traverse  Herald,  semi- week¬ 
ly.  The  new  name  is  the  Record-Eagle. 
The  officers  are :  President,  Thomas  T. 
Bates;  vice-president,  George  G.  Bates; 
secretary,  J.  W.  Hannen,  and  treasurer, 
Clara  N.  Bates. 

The  Grand  Traverse  Herald  was  es¬ 
tablished  in  1858.  The  Traverse  Bay 
Eagle  was  started  in  186-')  in  Elk  Rapids, 
being  moved  to  Traverse  City  in  1872. 
The  Daily  Eagle  was  established  in  the 
latter  part  of  March,  1893,  and  the  Rec¬ 
ord  on  the  5th  of  May,  1897. 


Publiahers’  Association  Urged  to  Con¬ 
sign  Such  Copy  to  Waste  Basket. 

'In  a  bulletin  made  public  this  week 
Lincoln  B.  Palmer,  manager  of  the 
.American  Newspaper  Publishers’  -As¬ 
sociation,  calls  attention  to  the  mat¬ 
ter  of  free  juiblicity.  Members  of  the 
association  are  requested  to  send  all 
cojiy  of  that  character  to  the  New 
York  office  or  consign  it  to  the  waste 
basket.  The  suggestion  is  also  made 
that  upon  the  receipt  of  copy  for  free 
publication,  rate  cards  be  sent  as  re¬ 
plies. 

In  connection  with  the  bulletin  there 
is  printed  a  long  list  of  press  agents 
and  others  that  are  sending  out  copy 
for  free  publication. 


Newspaper  Writer  Missing. 

Chicago  detectives  are  searching  for 
■Alfred  Kayne,  a  newspaper  and  maga¬ 
zine  writer,  forty-two  years  old,  who 
left  his  home  in  Washington,  D.  C.,  sev¬ 
eral  weeks  ago  to  go  to  Chicago.  Noth¬ 
ing  has  been  heard  of  him  since,  and 
the  search  was  instituted  at  the  request 
of  his  wife. 


Editor  Escapes  Bullets. 

W.  B.  Westlake,  editor  and  publisher 
of  the  Marion  (Ind. )  Leader,  narrowly 
escaped  being  killed  last  week  when  two 
bullets  crashed  through  a  window  of  his 
office  and  lodged  in  his  desk.  The  iden¬ 
tity  of  the  would-be  assassin  is  un¬ 
known. 


Toledo  News  Bee  to  Move. 

The  Toledo  (O.)  Newspaper  Co., 
which  publishes  the  Toledo  News-Bee, 
has  purchased  the  property  on  the  north¬ 
west  corner  of  Huron  and  Jackson 
streets,  and  will  erect  a  new  home  for 
the  paper.  The  site  measures  120  feet 
square. 


CorresDondents  Will  Meet. 

The  annual  meeting  of  the  Richmond 
(Va.)  Times-Dispatch  Correspondents’ 
Association  will  be  held  in  Richmond 
November  15  and  16.  It  is  expected 
that  the  attendance  will  be  the  largest 
in  the  history  of  the  organization. 
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DONTS. 


Some  Advice  to  the  Writer*  of  Ad¬ 
vertising  Copy.  Hundred*  of 
Vital  Point*  That  Must  Be 
Considered  and  Checked 
Off.  Analyze  the 
Product. 


George  P.  Metzger,  advertising  man¬ 
ager  of  the  Columbia  Phonograph  Co., 
delivered  an  address  on  “What  Goes 
Into  the  Advertisement”  before  the 
Twenty-third  Street  Y.  M.  C.  A.  Class 
in  Advertising  last  week.  Mr.  Metzger 
said  in  part: 

Don’t  write  a  line  of  copy  until  you 
have  satisfied  yourself  that  you  know 
the  product  it  represents;  what  it’s  for, 
who  it’s  for,  who  makes  it,  who  sells  it, 
how  it  is  sold,  what  it’s  made  of — these 
being  only  a  suggestion  of  the  hundred 
vital  points  that  you  must  bring  up  and 
check  off. 

Don’t  write  a  line  of  copy  until  you 
can  first  write  a  lucid  outline  of  the 
market  the  product  has  and  should 
have;  is  it  a  new  idea  or  an  established 
article  ?  what  are  competitive  conditions  ? 
are  retail  prices  maintained?  is  it  to  be 
pushed  in  a  new  territory?  what  is  the 
attitude  of  the  retailer  and  jobber?  are 
you  to  concentrate  mostly  on  immediate 
sales  or  build  for  future  good-will,  or 
both? — and  a  hundred  other  questions 
will  suggest  themselves  to  you. 

Don’t  write  a  line  of  copy  until  you 
can  get  a  clear  mental  picture  of  the  in¬ 
dividual  who  represents  the  average  of 
the  class  of  purchasers  you  are  appealing 
to.  Then  write  your  copy  to  him — have 
him  in  front  of  you  every  minute.  Is 
he  man,  woman  or  child,  or  a  compo¬ 
site  of  all  three?  If  he  is  a  man,  is  he  a 
man  of  family  or  an  irresponsible  spend¬ 
thrift?  Is  he  interested  in  anything 
that  relates  to  the  product — in  his  social, 
business  or  sporting  life? — and  a  hun¬ 
dred  other  questions  can  be  piled  up  on 
top  of  these  as  fast  as  you  can  write 
them. 

Don’t  write  a  line  of  copy  until  you 
know  the  merchandising  policy  of  the 
house  whose  product  you  are  trying  to 
sell.  Not  that  that  policy  is  always 
right,  but  it  is  usually  nearer  right  than 
the  first  wild  guess  of  an  outsider,  and 
we  are  taking  it  for  granted  in  this 
case  that,  as  far  as  we  are  concerned, 
the  policy  is  settled.  You  are  pretty 
safe  in  assuming  that,  too,  because  it 
usually  is  unsettled.  And  if  you  want 
to  see  a  graphic  caricature  of  a  de¬ 
horned  blind  billy-goat  trying  to  butt 
an  alley-way  through  the  Palisades  of 
the  Hudson,  just  watch  anyone  of  half 
a  thousand  ambitious  advertising  writ¬ 
ers  trying  to  force  an  O.  K.  onto  copy 
that  conflicts  with  the  Policy  of  the 
House. 

Don’t  hand  over  a  line  of  the  copy 
you  have  written  until  you  have  got 
right  into  the  clothes  of  the  man  you 


are  trying  to  get  hold  of  and  asked  | 
yourself  if  you  have  said  anything  that; 
will  stop  him  and  hold  him  a  mimitc ' 
;  and  put  a  distinct  conviciicn  into  his : 
I  head.  Find  fault.  Put  yourself  i!i  a  j 
I  mean,  cold-blooded  frame  of  mind  and  i 
:  go  over  that  copy  with  a  harrow.  It  s 
hard  to  do  it,  too.  If  you  took  any  in¬ 
terest  in  your  work,  you've  got  into  a 
glow  of  enthusiasm  and  may  have  shot 
'  a  mile  under  or  over  your  mark,  i  ne 
■  best  typesetter  in  the  print  shop  may 
also  be  a  good  proof. eader — but  he’s 
'  not  a  safe  man  to  proofread  bis  own 
i  galleys,  for  he  unconsciously  hopes  not 
;  to  find  errors,  so  he  misses  them. 


BENEFITS  OF  ADVERTISING. 


CHARLES  A.  BARNARD  DEAD. 


SUNDAY  ADVERTISING  VOID. 


Sweeping  Decision  by  Missouri  Court 
in  Action  Brought  by  Newspaper. 


Newspaper  contracts  for  advertising 
to  be  printed  on  Sunday  are  declared 
j  void  and  of  no  binding  effect,  in  a 
1  sweeping  decision  handed  down  last 
I  Monday  by  Judge  J.  M.  Johnson,  of  the 
Kansas  City  Court  of  Appeals.  Th< 

I  court  declared  that  such  contracts  were 
I  for  work  to  be  done  in  violation  of  the 
I  Sunday  labor  laws  and,  for  that  reason, 
j  could  not  be  enforced. 

I  The  decision  was  rendered  in  the 
case  of  George  W.  Knapp  &  Co.,  owners 
j  of  the  St.  Louis  Republic,  against  Jere- 
j  miah  Culbertson,  president  of  the  In- 
j  ternational  Exploration  Co.,  of  Kansas 
I  City.  The  ruling  reverses  the  decision 
I  of  the  Circuit  Court,  which  awarded  a 
j  judgment  to  the  Republic. 

I  Culbertson  had  a  contract  with  the 
I  Republic  for  some  advertising  to  be 
j  printed  in  Sunday  issues  of  that  paper. 

I  '1  he  advertisements  were  published,  as 
I  the  newspaper  agreed  to  do,  on  April 
j  12  and  19,  1908.  Culbertson  avoided 
I  payment  and  suit  was  brought. 

The  legal  point  upon  which  the  matter 
hinged  was  on  the  legality  of  a  news¬ 
paper  taking  a  contract  to  do  certain 
things,  when  the  criminal  laws  said,  or 
purported  to  say,  that  those  things  were 
not  lawful.  The  appellant  relied  upon 
an  old  statute  which  makes  it  unlawful 
to  do  any  work  on  Sunday  except  works 
of  household  necessity,  etc. 

“The  contract  is  void,”  said  Judge 
Johnson,  “because  it  is  against  public 
morals  and  public  policy.  The  courts 
will  not  lend  their  aid  to  enforcement 
of  contracts  in  violation  of  the  crim¬ 
inal  laws.” 

Judge  Johnson’s  decision  is  said  to 
be  one  of  the  most  sweeping  ever 
handed  down  by  a  Missouri  court.  It 
is  thought  that  not  only  newspapers 
but  all  other  contractors  for  any  kinc 
of  work  to  be  done  on  Sunday,  except 
the  so-called  household  duties  and  works 
of  necessity,  will  be  affected. 


Chicago  Realty  Men  Hear  Address 
by  C.  B.  Evans  and  H.  H.  Kohlsaat. 

“How  to  .Advertise  Real  Estate”  was  ‘ 
the  topic  for  discussion  at  the  regular  ; 
luncheon  of  the  Chicago  Real  Estate  j 
Hoard  last  week.  The  chief  spea’xsrs  ; 
were  Clinton  H.  Evans,  editor  of  the  | 
Economist,  and  H.  11.  Kohlsaat,  pub-, 
lislicr  of  the  Chicago  Record-Herald. 

"Chicago  did  the  biggest  piece  of  ad-  I 
vertising  that  it  has  ever  done  in  the 
World’s  Fair  of  189d.  and  at  that  tune  ' 
men  like  1’.  1).  .Armour  said  that  it  | 
would  be  money  thrown  away,’’  said  Mr.  ' 
Evans.  "Hnt  out  of  all  that  advertising 
we  have  not  one  permanent  improve- ; 
mint  to  show.  1  would  rather  have  the  ! 
permanent  benefit  we  have  received  from  ! 
one  institution  like  the  University  of  j 
Chicago  for  the  last  five  years  than  all 
the  World's  Fair  benefits.” 

"I  can  best  show  you  the  results  of 
advertising  by  quoting  some  men  I  have 
talked  with,”  said  H.  H.  Kohlsaat.  “A. 
W.  Green,  president  of  the  National  Bis¬ 
cuit  Co.,  said  that  he  had  made  the 
lirands  of  some  of  the  articles  they  sell 
more  valuable  than  the  plants  them¬ 
selves — so  much  so  that  they  pay  no  at- 
tei'.tion  to  the  prices  of  their  competi¬ 
tors — by  advertising. 

“Clarence  Woolley,  of  the  .American 
Radiator  Co.,  told  me  that  the  results 
they  have  achieved  by  advertising  radia¬ 
tors.  something  that  had  been  advertised 
but  little  before,  have  been  enormous. 

“Air.  Cochran,  of  the  Kewanee  Boiler 
Co.,  said  that  in  si.\  months  their  busi¬ 
ness  had  increased  about  140  per  cent. 
When  a  purchaser  comes  to  order  a 
boiler  he  will  choose  the  one  he  is  most 
familiar  with.  The  Jones  boiler  may  be 
as  good,  but  the  ot’ner  is  better  known 
and  therefore  the  one  that  is  chosen. 

“Samuel  Insull,  of  the  Commonwealth 
Edison  Co.,  says  they  can  see  the  direct 
results  from  the  advertising  they  have 
done,  and  Mr.  Rosen,  of  the  People’s 
Gas  Light  &  Coke  Co.,  said  that  because 
of  their  advertising  a  certain  light  they 
handle,  orders  have  been  coming  in  for 
it  at  the  rate  of  GOO  a  day.” 

In  conclusion  Air.  Kohlsaat  suggested 
that  the  real  estate  men  could  secure  a 
better  result  by  putting  their  advertise¬ 
ments  up  in  more  attractive  form  and 
having  them  written  by  professional  ad 
writers,  rather  than  by  holding  to  old, 
stereotyped  forms. 


Well-Known  Advertising  Man 
Stricken  with  Heart  Disease. 


Charles  .Augustus  Barnard,  noted  ad¬ 
vertising  man  and  senior  members  of 
the  firm  of  Barnard  &  Branham, 
well  known  firm  of  special  newspaper 
representatives  of  Chicago  and  New 
York,  died  in  the  former  city  last  Sun¬ 
day  of  heart  disease. 

Air.  Barnard  was  born  in  Norwich, 
N.  Y.,  in  1845.  His  parents  moved  to 
Chicago  when  he  was  three  years  old. 
\\  hen  eighteen  years  old  he  enlisted  as 
a  member  of  the  Chicago  Board  of 
Trade  Battery,  and  after  one  of  the  bat¬ 
tles  about  Vicksburg  he  was  rewarded 
for  bravery  by  being  made  first  lieu¬ 
tenant. 

In  1884  he  became  a  member  of  the 
advertising  staff  of  the  Chicago  Herald, 
leaving  there  in  1891  to  engage  in  adver¬ 
tising  work  in  San  Francisco.  He  re- 


Charles  a.  Barnard. 


Boston  Herald  Sale. 


I  The  Pittsburg 
Press 


"^Ihz  largest 


The  receivers  of  the  Boston  Herald 
Company  filed  a  report  in  the  Circuit 
Court  last  week  setting  forth  the  sale 
of  the  property  to  the  Boston  Herald, 
Incorporated.  The  receivers  received 
j  $300,749  for  the  property,  which,  to¬ 
gether  with  the  cash  on  hand,  was  suffi- 
^  cient  to  pay  the  receivers’  fee  of  $25,- 
jOOO,  counsel  fee  of  $10,000,  and  the  out- 
I  standing  obligations  and  all  creditors  40 
i  cents  on  the  dollar. 


Railroad  to  Sell  Newspaper*. 

It  is  reported  that  the  New  York,  New 
Haven  &  Hartford  Railroad  intends  to 
absorb  the  New  York  and  Elastern  News 
Company,  which  handles  magazines, 
books  and  periodicals  on  the  trains  and 
at  stations  of  the  road.  The  road 
recently  adopted  the  policy  of  running 
its  own  lunch  rooms,  and  has  also  gone 
into  the  resort  business  through  its  Con¬ 
necticut  company. 


Dallp'  »isd  SuBdagr 


CIRCULATION 
IN  PITTSBURG 


Foieigii  Advtrtiting  Repressntativet 
I.  A  KLEIN  JOHN  GLASS 

Hftrofiolitsii  Tower.N.Y.  People*  G*sBld(.,Chicato 


Jury  Can  Read  Newspapers. 

In  a  ruling  handed  down  last  Mon¬ 
day,  the  United  States  Supreme  Court 
held  that  a  man’s  constitutional  rights 
I  are  not  necessarily  violated  by  a  jury 
'  which  is  trying  him  on  a  charge  of 
I  murder  being  allowed  to  separate  and 
j  read  newspapers  during  the  progress  of 
the  trial. 


East  Moline  Herald  Sold. 

Harry  E.  Wickham,  of  Davenport, 
la.,  has  purchased  the  East  Moline  (III.) 
Herald  and  assumed  control.  Dr.  G.  F. 
Johnson,  A.  B.  Johnson  and  J.  G.  Price 
retire  from  the  paper.  The  corpora¬ 
tion  will  be  dissolved  and  the  paper  will 
be  conducted  as  a  private  enterprise. 
Mr.  Wickham  formerly  published  the 
Peru  Evening  Press. 


turned  to  Chicago  in  1895  as  advertis¬ 
ing  solicitor  for  the  Chronicle,  and  after¬ 
ward  becoming  advertising  manager  of 
that  paper.  He  left  the  Chronicle  in 
1899  to  engage  in  the  business  with 
which  he  was  identified  at  the  time  of 
his  death. 

He  was  president  of  the  Newspaper 
Representatives’  Association  of  Chicago, 
a  Knight  Templar  and  a  member  of  the 
Loyal  Legion.  He  leaves  a  widow  and 
one  son,  Charles  W.  Barnard,  Jr.,  who  is 
a  member  of  the  firm  of  Barnard  & 
Branham. 

Interment  was  made  Wednesday  at 
Rcsehill. 


Directory  of  Canadian  Newspapers 

The  Desbarats  Newspaper  Directory 
of  Canada  for  1910  has  been  completed 
and  is  now  being  distributed.  The  vol¬ 
ume  contains  330  pages. 


The  Watkins  (N.  Y.)  Express  plans 
to  purchase  a  linotype  machine.  ' 


The  Historical  Department  of 
Vermont  Academy  has  chosen  The 
New  York  Times  as  the  daily 
newspaper  best  fitted  to  serve  as  a 
text-book  in  the  course  on  modern 
governmental  studies.  The  head 
of  the  Academy  is  of  opinion  that 
the  consideration  of  the  events  and 
problems  of  contemporary  political 
and  social  life  as  reflected  in  The 
Times  is  the  most  natural  and  vital 
method  to  be  followed. 
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PRINTING  MADE  EASY.; 

(Continued  from  page  1.) 
print  3,000  an  hour.  I  have  been  told 
that  the  press  manufacturers  have  suc¬ 
ceeded  in  making  such  a  press.  Cer¬ 
tainly  it  is  all-important  for  us  to  get 
greater  speed  out  of  flat-bed  presses.” 

“Can’t  you  use  rotary  presses  and  get 
the  speed?” 

“No.  It  does  not  pay  to  make  plates 
and  put  them  on  a  rotary  press  for  a 
run  of  less  than  10,000,  and  we  have  a 
number  of  publications  that  run  less 
than  that  figure.  Besides,  the  web 
press  is  too  costly  for  the  income  we 
would  get  from  it.” 

INK  ROLLERS. 

“What  other  economies  in  the  me¬ 
chanics  of  the  husiness  are  you  looking 
ahead  to?” 

“Ink  rollers  th:it  will  resist  the  action 
of  humidity.  They  make  them  in  Ger¬ 
many,  I  am  told,  but  we  have  not  yet 
got  them  in  .'\merica.  We  use  the  Bing- 


NOT 


nil  publishers  believe  that 
K’Kjd  Rollers  have  any¬ 
thing  to  do  with  the  attrac¬ 
tive  appearance'of  a  sheet 


Many  Do  I 

That  is  the  reason  why  1 
some  are  better  printed 
than  others.  Running  a  I 
Roller  as  tong  as  the  com¬ 
position  will  hang  to  the  > 
core  is  a  practice  that  kilts  ! 
the  ambition  of  the  best 
pressman.  An  advertiser, 
of  course,  selecta  the  best 
looking  ^per.  Tf  those  i 
responsible  don’t  care  bow  I 
a  sheet  looks  nobody  else  ! 
does. 


BINGHAM  BROTHERS  CO.  V 


ROLLER  MAKERS  (EstebUshed  18MI 


406  Pearl  St.,  S2 1  Cherry  St.. 
N.  Y.  Philadelphia 
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ham  rollers.  Yet  there  are  times,  in 
summer,  when  we  lost  fifty  rollers  in 
one  day,  and  the  average  cost  of  these 
rollers  is  $t.50.” 

.Mr.  Cherouny  continued; 

“We  do  the  usual  and  obvious  things 
to  preserve  our  rollers ;  we  change  them 
twice  a  year,  about  May  and  October; 
we  keep  the  temperature  of  the  press¬ 
room  at  73°  in  winter,  and  pray  for 
cool  weather  in  summer;  still  we  cannot 
guard  agaist  destruction  of  rollers.  If 
we  had  our  own  building  I  would  be 
strongly  inclined  to  e.xpcriment  with 
cooling  pipes  for  the  pressroom.  Elec¬ 
tric  fans  throwing  cold  air  on  the  roll¬ 
ers  have  been  used,  but  I  do  not  think 
they  accomplished  much  good.” 

SUGOE.STIONS  FOR  TYPOGRAPHICAL  UNION. 

“How  about  lalwr?  Are  you  looking 
for  improvement?” 

“With  better  care  in  the  devolopment 
of  apprentices  in  the  typographical 
unions,  I  believe  the  output  by  the  print¬ 
ers  and  linotype  operators  would  be 
greatly  improved.  We  strongly  urge 
such  improvement.  It  is  not  impossible 
to  make  out  of  these  apprentices  men  of 
all-round  mental  as  well  as  physical 
capacity.  The  atm  should  not  be  'to 
make  merely  craftsmen  of  them. 

“I  refer  you  again  to  Germany,  where 
the  typographical  crafts  insist  upon  a 
comparatively  high  standard  of  techni¬ 
cal  education  for  the  members.  The 
linotype  operator  should  have  an  all¬ 
round  technical  education,  including  an 
expert  knowledge  of  spelling,  punctua¬ 
tion  and  proofreading.  The  unions 
should  insist  on  higher  standards  for  the 
men.  We  cheerfully  pay  $33  a  week  to 
the  man  who  can  produce  high  standard 
work,  and  we  think  that  i.s  cheaper  for 
us  than  to  pay  the  minimum,  $24,  to  the 
man  whose  work  is  not  good.” 

Mr.  Cherouny  gave  the  following 
about  wages  paid  to  all  employes  in  the 


estahlishniciit :  Linotype  operators  aver¬ 
age  $30  a  week ;  minimum,  $24.  Press¬ 
men  average  $^10  a  week,  minimum,  $24 ; 
feeders  average  $18  a  week.  The  bind¬ 
ery  is  run  piecework,  mostly  by  girls, 
who  average  $12  a  week.  The  men  in 
the  mailing  department  get  $3.50  a  day. 

MAILING. 

Concirning  the  mailing  of  periodicals, 
he  said ; 

“I  think  most  people  who  have  not  a 
mailing  machine  of  their  own  prefer  the 
old-fashioned  Dick  Mailer.  That  is  what 
we  use.  The  list  is  set  by  linotype.  The  | 
mailer  pastes  addresses  on  wrappers  at  j 
the  rate  of  45  names  a  minute.”  i 

GET  RELIABLE  INK  SERVICE.  | 

"Ink?’’  said  Mr.  Cherouny;  “we  use; 
$5,00o  worth  a  year.  That  is  not  very  j 
much,  in  the  aggregate  of  our  expenses, , 
and  ink  is  now  sold  at  very  low  prices.  | 
But  the  kind  and  quality  of  ink  is  vastly  . 
important.  I  would  say  that  the  main  : 
thing  for  the  printer  is  to  get  reliable  j 
ink  service.  It  is  the  variation  in  qual¬ 
ity  that  hurts.  Get  in  touch  with  an 
honest,  reliable  ink  dealer  and  have 
him  give  you  the  same  ink  week  after 
week  and  all  through  the  year.  And  so 
with  all  service.  If  you  get  steady, 
honest  and  reliable  service  you  will  be 
able  to  give  that  kind  of  service  to  your 
clients,  ami  when  you  do  that,  business 
becomes  a  pleasure  and  success  is  surely 
honorable.” 


Publisher  Lupton’*  Will. 

The  will  of  Frank  A.  Lupton,  the 
well-known  Xew  York  publisher,  who 
took  his  life  early  last  month  in  Brook¬ 
lyn,  was  probated  last  week.  He  left 
about  a  million  personal  property  and 
it  is  believed  $100,000  in  cash  and  $500,- 
•MM)  in  real  estate. 

The  Dundee  (N.  Y.)  Journal  has  pur¬ 
chased  a  linotype. 


London  Office: 

03  Fleet  Street 
LONDON  -  E.C. 

ENGLAND 


VALUES  IT  HIGHLY, 

Birmingham,  Ala.,  Nov.  3,  1910. 
Editor  and  Publisher : 

Gentlemen — Enclosed  you  will  find 
check  for  $1  to  pay  for  my  subscription 
for  one  year.  I  assure  you  that  I  ap¬ 
preciate  your  publication  very  highly, 
indeed,  and  it  is  a  pleasure  for  me  to 
renew  my  subscription.  I  think  every 
practical  newspaper  man  in  the  country 
should  be  a  subscriber  to  the  same. 
With  regards,  I  am. 

Yours  very  truly, 

J.  A.  Rountree, 
Editor  Dixie  Manufacturer. 


The  Canandaigua  (N.  Y.)  Messenger 
has  discontinued  publication. 


Only  Way  to  Reach 
The  Germsuis  of 
Philadelphia 

is  through  the  Consolidated  Ger¬ 
man  Newspapers.  This  quartette 
Ilf  German  newspapers  reaches  a 
population  equal  to  that  of  Cin¬ 
cinnati.  A  low  combination  rate 
entitles  you  to  morning,  evening, 
Sunday  and  vicinity  circulation. 
Write  for  particulars. 

The  German  newspapers  of 
[Philadelphia  are  so  well  thought 
of  they  are  usually  second  or  third 
in  volume  of  advertising  carried  in 
the  morning  field. 

Last  week’s  average: 

Week  Ending  October  25th. 


First  Newspaper . 87,980  Lines 

Second  Newspaper . 76,130  “ 

GAZETTE  . 73,885  “ 

Fourth  Newspaper . 68,670  ** 

Fifth  Newspaper . 57,420  ** 

Sixth  Newspaper . 52,910  ** 


The  Germui  Gazette  Publithiiic  Co. 
Philadelphia 


4 


THE  EDITOR  AND  PUBLISHER. 


November  12,  1910. 


FRENCH  CENSORSHIP. 


(Continued  from  page  1.) 
son  as  manager  of  the  United  Press 
Paris  bureau. 

NEWS  ABOUT  FRENCH  FLOODS. 

There  were  bad  floods  in  France  last 
winter,  and  in  Paris  the  situation  was 
quite  desperate  for  a  time.  The  foreign 
correspondents  sent  out  the  story,  to  the 
Government’s  intense  annoyance.  All 
France  counts  heavily  upon  English  and 
American,  especially  American,  tourists. 
The  Government  did  not  think  flood 
stories  likely  to  bring  tourists. 

Finally  there  was  a  discussion  in  the 
Paris  municipal  council  concerning  the 
desirability  of  declaring  martial  law  in 
the  capital  to  facilitate  rebuilding.  The 
Paris  newspapers  published  the  news  of 
the  discussion,  and  the  correspondents 
filed  the  story  at  the  telegraph  office. 

SIMMS  SUMMONED  BF.FORE  MINISTER. 

All  these  messages  were  stopped  by 
the  censor,  but  so  far  as  ever  leaker  out, 
Mr.  Simms  was  the  only  correspondent 
who  was  summoned  to  the  Ministry  of 
the  Interior  and  threatened  with  expul¬ 
sion  from  France  unless  his  message 
was  withdrawn. 

Mr.  Simms  referred  his  case  to  Am¬ 
bassador  Bacon,  who  discussed  it  in¬ 
formally  with  the  officials  of  the  Foreign 
Office.  The  latter  evidently  decided  that 
a  mistake  had  been  made,  for  they  as¬ 
sured  the  .Ambassador  that  Mr.  Simms 
still  enjoyed  the  Government’s  full  con¬ 
fidence,  and  that  they  begged  that  the 
incident  be  considered  closed. 

Despite  this,  there  were  evidences  that 
M.  Briand  was  still  looking  for  an  op¬ 
portunity  to  cause  trouble.  Mr.  Simms’ 
telegrams  were  frequently  unaccountably 
delayed.  There  were  indications  that  his 
mail  was  occasionally  tampered  with. 

STORY  OF  RAILROAD  STRIKE. 

Then  came  the  railroad  strike.  Again 
the  Government  was  much  irritated  by 
publication  abroad  of  the  news  of  its 
attendant  disorders.  One  night  there  oc¬ 
curred  a  fierce  riot,  which  the  soldiers 
ultimately  broke  up  by  repeated  charges, 
and  with  the  wounding  of  a  considerable 
number  of  people. 

The  correspondents  offered  the  story 
of  the  riot  for  transmission.  Some  of 
these  messages  were  sent  and  some  were 
not.  Mr.  Simms’  was  not.  The  next 
day  he  was  again  summoned  to  the 
Ministry  of  the  Interior,  where  M. 
Briand’s  secretary,  M.  Huart.  again 
threatened  him  with  expulsion  unless 
the  riot  mess.age  was  withdrawn — a  su¬ 
perfluity,  because  the  censor  had  already 
stopped  it. 

On  this  occasion  there  appeared  to  be 
two  inaccuracies  upon  which  tremendous 
stress  was  laid  by  the  Government.  The 
message  stated  that  there  were  “many” 
wounded.  The  Government  maintained 
that  it  should  have  said  “several  on  each 
side”  were  wounded.  There  was  also  a 
reference  to  “cavalry”  charges.  The 
Government  triumphantly  showed  that 
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the  charges  were  not  by  “cavalry,”  but 
by  “infantrymen,  mounted  for  the  oc¬ 
casion.” 

MINISTER  FORGOT  A  NAME. 

Obviously  the  order  for  Mr.  Daw¬ 
son’s  expulsion  was  a  slight  error.  “I 
believe  I’ll  expel  that  United  Press  man 
and  be  done  with  it,”  M.  Briand  may  be 
assumed  to  have  said  to  himself.  Then, 
writing:  “To  M.  Lepine,  Prefect  of 
Police.  Dear  Sir — Within  eight  days 
please  expel  from  France  the  person  of 

.Mr. - er - er - darn  it !  What 

is  the  cuss’  name?  It’s  slipped  me.” 

Whereat  M.  Briand  runs  his  eye  rap¬ 
idly  down  a  list  of  the  correspondents 
known  to  file  many  messages  at  the  cen¬ 
tral  telegraph  office.  “Ah,  here  it  is,”  he 
says.  “Dawson.  Francis  Warrington 
Dawson.  Now,  I  remember.”  And  writ¬ 
ing  again:  “of  Mr.  Francis  Warrington 
Dawson.  Yours  truly,  .Aristide  Briand.” 

But  M.  Briand  had  not  kept  his  list  of 
correspondents  up  to  date.  His  failure 
to  do  so  caused  Mr.  Dawson  a  good  deal 
of  inconvenience,  and  the  foreign  cor¬ 
respondents  in  Paris  a  lot  of  excitement. 
It  also  warned  Mr.  Simms  in  advance 
of  the  distinction  in  store  for  him,  and 
now  his  case  is  in  Ambassador  Bacon’s 
hands  again,  and  a  formal  request  has 
been  sent  to  the  Government  to  please 
explain  itself. 

MYSTERIOUS  DAWSON  SIGNATURE. 

It  must  not  be  imagined  for  a  minute, 
however,  that  Gallic  officialdom  allowed 
itself  to  be  in  the  least  embarrassed  by 
its  trifling  mistake  in  Mr.  Simms’  and 
Mr.  Dawson’s  respective  identities.  Oh, 
no!  Officialdom  saved  its  face  in  the 
simplest  manner  possible.  In  the  coarse 
of  the  investigation  of  Mr.  Dawson’s 
case,  officialdom  blandly  produced  Mr. 
Simms’  “riot”  message  and  offered  it  in 
evidence.  It  bore  Mr.  Dawson’s  signa¬ 
ture.  Whoever  was  responsible  for  or¬ 
dering  the  wrong  man  expelled  from 
France  merely  forged  Mr.  Dawson’s 
name  to  the  message  when  he  realized 
his  error. 

Mr.  Simms  may  yet  be  expelled,  for 
the  French  Government  does  such  things 
arbitrarily  sometimes,  in  spite  of  all  the 
Ambassadors  in  Paris.  But  the  Govern¬ 
ment  is  somewhat  averse  to  annojing 
.Americans  unless  it  can  do  so  inconspic¬ 
uously.  The  firing  of  even  one,  pro¬ 
vided  he  made  a  fuss,  might  hurt  the 
tourist  business. 


Kentucky  Press  Association. 

The  executive  committee  of  the  Ken¬ 
tucky  Press  Association  met  at  Lexing¬ 
ton,  Ky.,  last  week  and  selected  Louis¬ 
ville  as  the  place  and  Dec.  28  as  the 
date  for  holding  the  mid-winter  meeting 
of  the  association.  Those  who  attended 
the  meeting  included:  E.  D.  Shinnick, 
chairman,  Shelbyville  Record ;  J.  R. 
Lemon,  Mayfield  Messenger ;  John  S. 
Lawrence,  Cadiz  Record;  J.  S.  Williams, 
Falmouth  Pendletonian ;  C.  P.  Cunning¬ 
ham,  Middlesboro  Record,  present  by 
proxy;  A.  D.  Miller,  Richmond  Climax; 
and  S.  M.  Saufley,  Stanford  Interior- 
Journal.  The  last  two  are  president  and 
secretary,  respectively,  of  the  Kentucky 
Press  Association  and  as  such  arc  ex- 
officio  members  of  the  executive  com¬ 
mittee.  The  committee  named  the  fol¬ 
lowing  as  a  programme  and  arrange¬ 
ment  committee :  R.  W.  Brown,  Louis¬ 
ville  Times,  chairman;  Harry  A.  So¬ 
mers,  Elizabethtown  News ;  D.  M.  Dun¬ 
can,  Mead  County  Messenger;  T.  Sand- 
[  ers  Orr,  Harrodsburg  Republican. 


The  Valley  City  (N.  D.)  Times- 
Record  has  changed  hands,  Walt  Tay¬ 
lor  having  disposed  of  his  stock  to 
Editor  Warren,  of  the  La  Mour  Chron¬ 
icle.  F.  E.  Packard  remains  in  charge. 


“CLEAN  JOURNALISM.”  i  INCORPORATIONS. 


Sensationalism  Lies  Mainly  with  the  ‘ 
Public  Say  Scientist  Editors.  | 

“Clean  Journalism”  was  the  topic  for 
discussion  at  a  meeting  held  in  the  Fifth  i 
Church  of  Christ  Scientist,  New  York,  i 
last  Monday  evening.  The  meeting  was  ; 
in  accordance  with  a  movement  which 
Christian  Science  Church  recently  in¬ 
augurated,  and  which  will  be  extended 
over  the  entire  country.  The  speakers 
were  John  J.  Flinn,  of  the  editorial  staff 
of  the  Christian  Science  Monitor;  Alex¬ 
ander  Dodds  and  Jesse  Picard,  circula¬ 
tion  manager  of  the  Monitor. 

Mr.  Flinn  said  in  part: 

“Arthur  Brisbane  says  every  human 
being  has  a  pin  sticking  in  him,  and  if 
you  withdraw  the  pin,  you  win  the  man. 
The  aim  of  clean  editors  is  to  remove 
the  pin  from  the  public  conscience.  Pub¬ 
lishers  of  newspapers  as  a  whole  are 
men  of  high  ideals,  of  public  spirit. 
They  have  to  be.  They  have  to  be  men 
of  wide  knowledge  of  affairs  and  sound 
judgment.  If  they  could  do  as  they 
wished  and  publish  nothing  but  what 
they  themselves  believe  in,  the  press  of 
the  age  would  change  its  aspect. 

“It  will  be  generally  admitted,  I  be¬ 
lieve,  that  a  greater  influence  is  e.x- 
erted  by  the  press  than  by  any  form  of 
human  activity.  For  example,  while  the 
message  of  the  pulpit  reaches  hundreds 
or  thousands,  that  of  the  press  reaches 
hundreds  of  thousands,  or  even  millions. 
It  may  be  said  that  the  press  is  the 
mighty  molder  of  human  opinion,  the 
greatest  influence  in  the  affairs  of  men. 
This  being  true,  is  it  not  true  that  a 
great  responsibility  rests  upon  publisher.^ 
and  editors? 

“The  Christian  Science  Monitor  has 
demonstrated  tli.at  a  clean  and  just  news¬ 
paper  can  be  successful,  and  its  aim  has 
been  to  prove  that  to  other  papers  and 
win  them  over  to  that  ideal.” 


Dundee  (N.  Y.)  Journal  Reorganized. 

The  Dundee  (N.Y.)  Journal,  which  was 
discontinued  recently,  has  been  reorgan¬ 
ized  and  publication  resumed.  The  new 
company  is  known  as  the  Dundee  Jour¬ 
nal  Printing  Company  and  has  a  capital 
stock  of  $6,000.  Officers  were  elected 
as  follows:  President,  Harry  B.  Har¬ 
pending;  vice-president,  B.  E.  Hunt; 
secretary  and  treasurer,  B.  R.  Sworts; 
editor  and  manager,  L.  J.  Swarthout; 
associate  editor,  Frank  L.  Miles. 


New  York  City  Save*  on  Printing. 

David  Ferguson,  the  new  Supervisor 
of  the  New  York  City  Record,  rejiorts 
that  his  appropriation  of  $1,142,470  for 
city  printing  and  stationery  for  1911  is 
$760,132  less  than  the  appropriation  for 
1909.  The  cost  for  1910,  which  includes 
a  half  year  of  Mr.  Ferguson’s  adminis¬ 
tration,  was  $1,455,283.  The  saving  in 
1910  over  1909  in  the  city  advertising 
controlled  by  the  Mayor  is  $189,285.12 
down  to  date. 


O.  A.  Wiesley  and  Henry  VV’ies  have 
purchased  the  Melbourne  (la.)  Record, 
formerly  owned  by  G.  W.  Triplett. 


The  Gunder  Publishing  Co.,  Marion, 
Ind. ;  capital  stock,  $15,000;  publishers; 
directors,  C.  A.  Gunder,  G.  D.  Lindsay 
and  -A.  Jones. 


Somerset  Republican,  Somerset,  O. ; 
capital  stock,  $1,500.  Incorporators:  N. 
L  Barnett,  Walter  Elrod,  J.  A.  L.  Jas¬ 
per,  James  Denton,  Ben  F.  I.  Hines  and 
G.  E.  Jasper. 


Western  Trade  Publishing  Co.,  Okla- 
lioma  City,  Okla. ;  to  publish  a  trade 
journal;  capital  stock,  $10,000.  Directors, 
J  Carl  Shafer,  O.  C.  Soots  and  Charles 
H.  Caldwell,  ail  of  Oklahoma  City. 


The  Republican  Sentinel  Publishing 
Co.,  Independence,  Mo. ;  capital,  $5,000. 
Incorporators:  E.  C.  Gordon.  E.  C. 
Madison,  E.  C.  Hamilton,  William  E. 
Smith  and  .A.  J.  Bunschu. 


■American  Church  Publishing  Co., 
Manhattan;  printing  and  publishing; 
capital,  $2,.5(M).  Incorporators :  F.  F. 
Martin,  E.  J.  Forhan,  H.  P.  Jones,  all  of 
154  Nassau  street.  New  York  City. 


The  Standard  Products  Syndicate,  • 

Passaic,  N.  J.;  printers,  publishers,  etc.; 
capital,  $125,000.  Incorporators;  Jor¬ 
dan  E.  Storms,  619  Thirteenth  street. 
College  Point,  N.  Y. ;  John  G.  Schroe- 
der,  189  Sixteenth  street.  East  Orange, 

.\’.  J. ;  John  Mertens,  128  Quincy  street, 
Passaic,  N  J. 


City  to  Start  Newspaper. 

Mayor  Shank,  of  Indianapolis,  plans 
a  municipal  rnagazine,  to  be  published 
weekly  and  covering  the  news  of  the 
city  administration  and  the  various  in¬ 
dustries  of  the  city.  It  is  understood 
the  Mayor  contemplates  placing  an  ex¬ 
perienced  newspaper  man  in  charge  at 
a  salary  of  from  $1,800  to  $2,000  a 
year. 


New  Typesetting  Machine. 

.A  new  typesetting  machine  has  been 
invented  by  Mr.  .Allen  A.  Canton,  .a 
well-known  inventor.  Mr.  Canton  claims 
that  the  machine  will  cast  and  set  a’l 
sizes  of  type  from  five  to  forty-two 
points  up,  and  to  180  picas  wide.  A 
demonstration  of  the  machine  will  be 
given  early  in  November  in  New  York 
City. 


Illustrations 

We  do  good  illustrative  work 
Df  all  kinds. 

We  are  practical. 

We  understand  engraving. 
Our  artists  are  competent. 
Day  and  night  staffs. 

The  EthridgeCoinpany 

Madlaon  Square  Building 
25  East  26th  St.  NEW  YORi^ 


This  is  the  number  of  a  good  Black 
News  Ink  we  recommend  to  small 
publishers  who  use  a  flat  bed  Press. 
6c.  F.O.B.  New  YorklCity." 

American  Ink  ICo. 
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NEWS  VALUES. 


American  and  Englich  Standards  of 

Journalism  Compared  by  British 
Writer.  Indifference  of 
English  Press  to  Revo¬ 
lutionary  Movement 
in  Portugal. 

The  new  journalism  notwithstanding, 
the  English  press  as  a  news  collecting 
agency  is  not  so  enterprising,  so  wide¬ 
awake,  as  it  might  be.  It  is  less  elastic 
than  the  .\merican  press,  and  does  not 
appreciate  quickly  the  possibilities  of  a 
piece  of  intelligence,  says  a  writer  in 
the  Newspaper  Owner  (London). 

WE.VKNESS  OF  ENGUSH  JOURNAUSM. 

The  chief  weakness  of  English  jour¬ 
nalism  is  a  tendency  to  sit  down  and 
wait  until  the  event  shall  have  crystal¬ 
lized  in  some  official  record  like  a  police 
occurrence  book.  The  official  record  is 
not  to  be  despised,  although  its  lan¬ 
guage  may  not  be  picturesque ;  and 
where  the  practice  of  waiting  upon  it 
is  dictated  by  a  desire  for  accuracy  it 
carries  its  own  justification;  but  as  a 
general  rule  it  means  that  the  journalist 
is  working  by  rote.  This  is  not  an  in¬ 
dictment  of  the  reporter,  but  rather  of 
the  attitude  of  the  newspaper.  The 
journalist  who  waits  until  the  thing  hap¬ 
pens  may  defend  his  method  on  the 
grounds  that  news  cannot  be  made;  but 
this  is  merely  a  play  with  words. 

The  growth  of  the  revolutionary 
movement  in  Portugal  was  news,  good 
news.  The  fact  that  the  outbreak,  which 
is  the  most  important  event  in  the  his¬ 
tory  of  Europe  for  forty  years,  came 
with  so  much  surprise  to  English  people 
meant  that  they  had  not  been  prepared 
for  this  possibility  by  their  own  news¬ 
papers.  The  laying  of  a  train  of  gun¬ 
powder  is  as  much  news  as  the  subse¬ 
quent  explosion,  and  it  is  more  quickly 
to  hand.  This  indifference  of  the  Eng¬ 
lish  press  to  movements  that  have  not 
had  the  advertisement  of  a  sensational 
climax  is  revealed  at  regular  intervals. 

Until  the  annual  meeting  of  the  Stage 
Society  in  London  little  had  been  known 
in  England  of  the  success  of  the  Glas¬ 
gow  Repertory  Theater,  although  it  had 
then  been  in  existence,  I  believe,  for  a 
year.  This  theatrical  experiment  is  of 
interest  to  every  large  town  in  the  coun¬ 
try,  and,  naturally,  to  London  also;  but, 
so  far  as  I  have  seen,  nothing  of  any 
consequence  about  it  has  appeared  in  the 
English  press  beyond  the  account  of  the 
meeting  of  the  Stage  Society.  Only  if  it 
had  been  blown  up  or  burned  down 
should  we  have  heard  about  it.  Unless 
an  experimental  institution  somewhere 
in  the  country  is  involved  in  a  catas¬ 
trophe  of  this  kind,  or  is  honored  by  a 
visit  from  royalty,  the  rest  of  the  coun¬ 
try  rarely  hears  of  it. 

ACCEPTS  THE  AMERICAN  STANDARD. 

It  is  interesting  to  note  how  the  Brit¬ 
ish  press  invariably  accepts  the  Ameri¬ 
can  standard  of  news  values  in  cabled 
messages,  although  it  will  not  set  it  up 


in  this  country.  When  Kipling  was  lying 
ill  in  New  York,  English  newspapers 
swallowed  eagerly  every  line  that  was 
sent  across  by  the  keen  journalists  of  the 
States.  I  venture  to  think  that  had 
Kipling  been  lying  ill  in  London,  his  ill¬ 
ness  would  have  received  much  less 
prominence  here,  although  the  informa¬ 
tion  could  have  been  got  at  much  less 
expense.  When  a  fight  for  the  heavy¬ 
weight  championship  takes  place  in 
.\merica,  long  and  excellent  reports  are 
used  in  this  country  by  newspapers  that 
would,  I  feel  sure,  dismiss  a  similar 
event  in  this  country  very  curtly. 

NEWS  BEYOND  POUCE  OCCURRENCES. 

The  late  Julian  Ralph  told  in  one  of 
his  books  how  a  newspaper,  with  which 
he  was  at  one  time  connected,  made  a 
point  of  working  up  a  leading  story  each 
day,  very  often  out  of  scant  material. 
.\n  advertisement  about  a  missing  baby 
was  the  starting  point  of  the  energies 
of  the  staff  on  one  occasion.  This  pol¬ 
icy,  lacking  restraint,  may  run  to  triviali¬ 
ties  ;  but  it  might  be  adopted  with  advan¬ 
tage  by  newspapers  in  this  country  with 
modifications.  It  would  lead  to  a  clearer 
recognition  of  the  fact  that  there  is  news 
lying  beyond  the  police  occurrence  book, 
the  annual  meeting  of  shareholders,  and 
the  law  courts.  The  more  enterprising 
London  papers  stand  less  in  need  of  this 
suggestion  than  the  others;  but  the  en¬ 
terprise  of  the  most  enterprising  tends 
to  run  in  well  defined  grooves — murder 
mysteries  and  the  like — and  is  influenced 
by  the  general  tendency  to  wait  until  the 
thing  has  happened. 

When  our  educational  methods  are 
being  discussed  why  has  no  newspaper 
ever  attempted  to  ascertain  the  views  of 
the  children  on  the  question?  That  ap¬ 
pears  to  me  the  most  direct  method  of 
getting  at  one  phase  of  the  truth;  but 
the  newspaper  prefers  to  print  the  sec¬ 
ond-hand  views  of  experts. 

Experienced  reporters  are  constantly 
being  advertised  for.  Experience  is  use¬ 
ful  in  preventing  a  newspaperman  from 
leading  his  paper  into  libel  actions,  but 
experience  of  how  things  should  be  done 
does  more  harm  than  good.  The  news¬ 
paper  that  aims  at  brightness  should 
send  its  juniors  out  with  no  other  guid¬ 
ance  than  is  afforded  by  their  instinct 
for  news.  If  they  are  really  journalists 
they  will  bring  back  the  essence. 


WOUNDED  HEARTS 


“Our  European  contests  will 
positively  increase  your  circulatior 
over  25%  in  two  months.  They 
finance  themselves.  Let  us  tell  you 
about  it.” 


Publishers 
Circulatton 
Service  Co. 

9S1  Marbridge  Bldg. 

NEW  YORK 


Will  Get  Aid  from  Laura  Jean  Libbey 
in  New  York  and  Chicago. 

A  dainty  and  striking  placard  was  this 
week  posted  and  otherwise  displayed  in 
many  public  places  in  New  York  by  the 
business  management  of  the  New  York 
Evening  Mail.  At  the  top,  as  a  symbolic 
headline,  was  a  very  red  heart  which  had 
been  pierced  by  an  artist’s  arrow,  and 
underneath  was  this  statement: 

■‘Laura  Jean  Libbey  writes  every  day 
‘First  Aid  to  Wounded  Hearts’  in  New 
York  Evening  Mail.” 

Chicago  advices  state  that  Miss  Lib¬ 
bey,  through  the  Chicago  Tribune,  will 
also  aid  disconsolate  lovers  in  that  city. 


ARE  YOU  IN  IT? 

NOVEMBER 

is  the  month  in  which  to 
submit  specimens  in  our 

Prize  Linotype  Ad  Work  Contest 


in  which  we 
offer 

$1,500 

in  Cash 
and  Three 
Duplex 
Equipments 


A  Duplex 
Equipment 
consists  of  a 
Magazine, 
one  font  of 
matrices, 
a  pair  of  Liners, 
and  an 

Ejector  Blade 


If  you  have  not  received  proclamation  giving  conditions 
of  contest  or  sufficient  entry  forms,  write  at  once  to  our 
nearest  agency  or  to  our  Publicity  Department,  Tribune 
Building,  New  York,  and  they  will  be  mailed  promptly 

Contest  Closes  Nov.  30,  1910 


MERGENTHALER  LINOTYPE  COMPANY 

TRIBUNE  BUILDING,  NEW  YORK 
CHICAGO  SAN  FRANCISCO  NEW  ORLEANS 

$21  Wabash  Ave.  638-646  Sacramento  St.  332  Camp  St. 

TORONTO.  Canadian  Linotype  Ltd.,  3$  Lombard  St. 


A.  E.  DUNN  BANQUETED. 


Iowa  Paper  Reorganized. 

.Announcement  is  made  of  a  change 
in  the  management  of  the  Indianola 
(la.)  Herald.  T.  T.  Anderson  retires 
from  the  firm,  which  he  and  his  brother, 
J.  M.  Anderson,  formed  twenty-four 
years  ago,  and  purchased  the  Herald. 
Mr.  Anderson  retires  in  order  to  devote 
his  entire  attention  to  the  care  of  an 
invalid  wife.  Under  the  reorganization 
the  Herald  management  will  consist  of 
J.  M.  Anderson,  F.  C.  Stanley  and  S. 
If.  Shenton. 


Publicity  Manager  of  Methodist  Book 
Concern  Retires  After  Forty  Years. 

A.  E.  Dunn,  for  many  years  adver¬ 
tising  manager  of  the  Methodist  Book 
Concern  and  the  Methodist  publications, 
was  tendered  a  dinner  in  Chicago  last 
week  by  a  number  of  prominent  adver¬ 
tising  managers.  Mr.  Dunn,  who  re¬ 
tires  from  the  advertising  field  after 
forty  years  of  strenuous  activity,  was 
presented  with  a  handsome  mahogany 
desk. 

R.  T.  Stanton,  Western  representative 
of  the  Century  Magazine,  acted  as 
toastmaster.  The  presentation  was  made 
by  Joseph  Ford,  Western  representative 
of  the  Woman’s  Home  Companion. 
Others  at  the  speakers’  table  included 
C.  H.  Stoddart,  Frank  A.  Munsey  Co.; 
C.  E.  Raymond,  J.  Walter  Thompson 
Advertising  Agency;  D.  M.  Lord,  re¬ 
tired  president  of  Lord  &  Thomas; 
Charles  H.  Fuller,  retired  president  of 
firm  of  same  name;  Dr.  E.  C.  Dorrin, 
associate  editor  of  Methodist  publica¬ 
tions;  John  Lee  Mahin,  Mahin  Adver¬ 
tising  Co. ;  E.  L.  Merritt,  Armour  & 
Co. ;  Arthur  White,  Swift  &  Co. ;  H.  M. 
McKinney,  Ayer  &  Son,  and  R.  S.  Thain, 
retired  advertising  manager. 


BRIEF  ITEMS  OF  NEWS. 

The  Slavic,  a  Bohemian  weekly,  pub¬ 
lished  at  Racine,  Wis.,  celebrated  its 
fiftieth  birthday  last  week  by  issuing  a 
forty-eight-page  edition.  Joseph  Stehlih 
is  the  publisher. 


The  Lockhart  (Tex.)  Daily  News 
made  its  appearance  last  week.  It  is  a 
four-page,  five-column,  all  home  print 
paper.  V.  W'.  Jordan  and  Vance  Smith 
are  the  editors. 


The  Great  Western  Sugar  and  Land 
Co.,  of  Grand  Junction,  Col.,  has  set 
aside  a  fund  of  $10,000  to  be  used  in 
advertising  the  resources  of  that  sec¬ 
tion  of  Colorado.  The  money  will  be 
expended  under  the  direction  of  Clar¬ 
ence  A.  Lyman. 


An  independent  weekly  will  be  estab¬ 
lished  at  Winchester,  Idaho,  by  C.  A. 
Davis. 


The  Oxford  (N.  Y.)  Review  has  pur¬ 
chased  a  linotype. 


New  Advertising  Agency. 

Gay  Bradt,  the  well-known  advertis¬ 
ing  expert  and  newspaper  man,  has 
formed  a  partnership  with  Charles  D. 
Levin  in  the  agency  business.  The  new 
firm  of  Levin  &  Bradt  have  offices  at 
126  Broadway,  New  York.  Mr.  Bradt 
has  long  been  connected  with  the  New 
York  American. 


The  Lancaster  (N.  Y.)  Enterprise  has 
taken  over  the  Lancaster  Times. 


THE  UNITED 
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Services  for  Afternoon 
and  Sunday  Morning 
Newspapers. 

General  Ofllcea: 

World  Bnlldlna.  New  Yoric 


6 


THE  EDITOR  AND  PUBLISHER. 


November  12,  1910. 


Quality  and  Volume 

of  circulation  is  the  combination  that  pulls  profit  to 
advertisers  in  the 


Krto  fork^^menran 


In  October,  1910,  the  American  Gained  145  Columns 
of  display  advertising  over  October,  last  year 

This  remarkable  increase  was  made  in  advertising  of  high-grade 
retailers,  book  publishers,  financial  institutions,  automobile 
makers,  and  others  of  the  conservative,  exacting  sort,  to  whom 
the  kind  of  readers  is  as  important  as  the  number  of  readers 

During  more  than  ten  consecutive  years,  the 
average  net  bona-fide  paid  circulation  of  the 
Sunday  American  has  been  equal  to  that  of 
any  two  other  New  York  Sunday  news¬ 
papers  combined 

The  reason  for  The  American’s  long  unbroken  record  of 
monthly  advertising  gains,  daily  and  Sunday,  is  RESULTS 


UNIQUE  OFFER. 


PRIZES  FOR  PRINTERS. 


American  Type  Founders  Distribute 
$240  to  Seventeen  Winners. 

The  American  T3pe  Founders  Co., 
through  its  publication,  the  American 
Bulletin,  announces  the  winners  of  the 
seventeen  prizes  in  the  letterhead  com¬ 
petition  recently  finished.  There  were 
792  entries.  The  names  of  winning 
printers  are : 

E.  A.  Frommander  (with  Desaulmers 
&  Co.),  Moline,  111.,  $o0;  J.  F.  I  ucker 
(Marsh  Printing  Co.),  New  Philadel¬ 
phia,  O.,  $40;  W.  W.  Benson  (Eugene 
Smith  (To.),  .\urora,  111.,  $’}(•;  Charles 
C.  Doyle  (Britton  Printing  Co.),  Cleve¬ 
land,  O.,  $25;  A.  A.  UeMutte  (Black¬ 
ford  &  Creighton),  Findlay,  O.,  $20; 
Percy  Aikin  (Rogers  &  Co.),  Chicago, 
$15;  L.  H.  McNeil  (Blackford  &  Creigh¬ 
ton)  Findlay,  O.,  $10;  and  J.  Henry 
Dye  (Dye’s  Press),  .\ngola,  N.  Y. ;  Al¬ 
bert  G.  Ernest  (R.  H.  Conner  &  Co.), 
Buffalo,  N.  Y. ;  Howard  C.  Hull  (Hack¬ 
ney  &  Moale  Co.),  Asheville,  N.  C. ; 
Charles  H.  Lekicier  (University  of  Chi¬ 
cago  Press),  Chicago;  Claude  S.  Long 
(Commercial  Printing  Co.),  Raleigh, 
N.  C. ;  P.  H.  Lorentz  (Knight  Errant 
Co.),  Buckhannon,  \V.  Va. ;  George 
Macbeth  (R.  H.  Conner  Co.),  Buffalo, 
N.  Y. ;  Henry  T.  Morgan  (Sterling 
Press),  New  York  City;  S.  New¬ 
comer  (Printing  Department,  Singer 
Manufacturing  Co.),  Elizabethport, 
N.  J. ;  B.  O.  Thumberg  (Thos.  Todd 
Co.),  Boston,  Mass.,  $5  each. 


CONSIDERS  IT  THE  BEST. 

Catskill,  N.  Y.,  Nov.  7,  1910. 
Editor  and  Publisher ; 

Gentlemen — Enclosed  please  find  check 
for  renewal  of  my  subscription  to  the 
Editor  and  Publisher,  which  I  consider 
the  best  of  the  publications  devoted  to 
the  newspaper  field.  Yours  trulj’, 

R.  S.  Barrett. 


Joins  Staff  of  Louis  Gilman. 

C.  VV.  Culmaii,  formerly  a  member  of 
the  firm  of  Stoddard,  Bricka  &  Culman, 
advertising  agents.  New  York,  and  re¬ 
cently  connected  with  the  advertising  de¬ 
partment  of  Travel  Mazagine,  has  re¬ 
signed,  and  on  November  14  will  joint 
the  office  force  of  Louis  Gilman,  who 
has  been  appointed  the  special  Elastern 
representatives  of  the  Philadelphia  Press. 


Nothing. 

My  idea  of  nothins  to  call  a  reporter  is 
"a  newspaper  worker.’ —A^ew  York  Telegraph. 


RATE  CARD 

MILWAUKEE,  WIS. 
POSITION  CHARGE. 


Next  to  reading . 10%  add. 

Full  position . 25%  add. 

DISPLAY. 

Per  Agate  Line  (14  lines  to  the  inch).  To 
be  used  within  one  year: 

Less  than  500  Lines . 8  cents 

500  Unes . 7H  “ 

1,000  “  . 7  “ 

8,000  “  . 6yi  “ 

6,000  “  . 8 

10,000  “  . 5J4  “ 

14,000  “  . 5 

READING  NOTICES. 

To  be  used  within  one  year. 

Less  than  500  Lines . S5  cents 

500  Lines  or  more . SO  “ 

LOOO  Lines  or  more . 26  “ 

Telegraphic  matter . 76  “ 

CLASSIFIED  WANTS. 

Six  words  to  the  line. 

Per  Line .  5  cents 

No  advertisement  accepted  for  less 
than  . 25  “ 


CARD  RATES  WILL  BE  STRICTLY  AD 
HERED  TO. 


Rigid  •xamination  of  circulation  com¬ 
pleted  by  the  American  Aaaociation  of 
Advertiaera,  Oct.  3.  1910. 


JOHN  W.  CAMPSIE,  Basiacss  Maaacer. 

CHAa.  H.  Eddy,  Foreign  Adv.  Representative. 
New  York  OflSce,  1  Madison  Avenue. 
Cbicam  Office.  150  Michigan  Avenue 
(Roit.  j.  Viartig,  Manager). 


j  INTERNATIONAL  PAPER  CO. 

Annual  Report  Shows  That  Profits 
Have  Almost  Doubled. 

A.  N.  Burbank,  president  of  the  Inter¬ 
national  Paper  Company,  in  his  annual 
report  to  stockholders,  says  in  part ; 

“Notwithstanding  the  strike,  the  net 
profits  of  the  business  for  the  year, 
amounting  to  $1,017,065,  are  very  nearly 
double  those  of  the  preceding  year.  The 
gross  income  of  the  company  for  the 
year  was  $19,459,030,  as  against  $18,- 
238,476  for  the  previous  year,  an  in¬ 
crease  of  over  $1,200,000. 

“To  properly  maintain  the  physical 
condition  of  the  plants  there  has  been 
expended  during  the  year  nearly  $1,200,- 
OtX).  This  expenditure  has  all  been 
charged  into  the  operating  account.  -■X 
reduction  of  $518,478  has  been  made 
during  the  year  in  the  floating  indebted¬ 
ness  and,  through  the  action  of  the 
sinking  fund,  of  $394,000  in  the  bonded 
indebtedness. 

“Pulp  wood  operations  during  the 
coming  year  will  be  greatly  reduced, 
owing  to  the  extensive  operations  car¬ 
ried  on  in  Canada  during  the  past  win¬ 
ter,  and  a  further  reduction  of  the  in¬ 
debtedness  incurred  on  account  of  such 
operations  will  be  the  result.” 

As  shown  by  the  income  account  as 
at  June  30,  1910,  which  was  published 
several  weeks  ago,  net  income  was  equal 
to  4.54  per  cent,  on  the  preferred  stock, 
as  compared  with  2.66  per  cent,  in  1909. 
The  increase  in  gross  earnings  over  the 
preceding  year  was  6.68  per  cent.  As 
the  company  was  handicapped  by  a 
strike  of  its  employes  and  by  unfavor¬ 
able  water  conditions  during  part  of  the 
fiscal  year,  this  showing  is  considered 
highly  satisfactory. 

Working  capital  of  the  International 
Paper  Company,  as  shown  by  the  bal¬ 
ance  sheet  of  June  30,  1910,  compared 
with  the  three  preceding  years,  is  as 
follows : 

CURRENT  ASSETS. 

1910.  1909.  1908.  1907. 

$10,966,552  $11,428,221  $9,827,868  $9,202,954 

CURRENT  LI.\BILITIES. 

1910.  1909.  1908.  1907. 

$5,284,427  $6,083,835  $4,343,770  $4,127,818 

WORKING  CAPITAL. 

1910.  1909.  1908.  1907. 

$5,682,125  $5,844,386  $5,484,098  $5,165,141 

It  is  estimated  that  the  5  per  cent,  in¬ 
crease  in  wages  which  went  into  effect 
■August  1  and  which  entails  an  increase 
of  approximately  $150,000  a  year  in 
operating  expenses  will  be  more  than 
absorbed  by  increased  production.  The 
demand  for  newsprint  is  steadily  im¬ 
proving,  and  officials  of  the  company 
expect  the  showing  for  1911  to  be  ex¬ 
ceptionally  good. 

Kantat  City  Press  Club. 

The  newly  organized  Kansas  Citj’ 
(Mo.)  Press  Club  held  last  week  the 
first  of  a  series  of  monthly  luncheons. 
Twenty-six  of  the  sixty-threc  mem¬ 
bers  were  present.  The  officers  of 
the  organization  are:  James  E.  Craig, 
president;  Edward  Allen,  vice-presi¬ 
dent;  W.  S.  Kirkpatrick,  secretary;  W. 
A.  Armstrong,  treasurer;  Clark 
McCue,  assistant  secretary.  The 
directors  are:  B.  S.  Garetson,  Harry 
Donoho,  Ralph  Baird,  C.  C.  Cline,  H. 
H.  Herr,  W.  F.  Lockbridge,  W.  D. 
Menz,  and  W.  S.  Kirkpatrick. 


Ban  on  Reporters  Raised. 

The  Constitutional  Convention  in  ses¬ 
sion  at  Phoenix,  Ariz.,  recently,  raised 
the  ban  on  newspaper  men.  The  anti- 
salo<m  league  superintendent,  whose  al¬ 
leged  lobbying  while  enjoying  the  privi¬ 
lege  of  the  floor  as  a  newspaper  re¬ 
porter  caused  the  convention  to  bar  re¬ 
porters,  relinquishing  the  privileges 
granted  them. 


Florida  Daily  to  Give  Papers  Away 
Every  Day  Sun  Fails  to  Shine. 

The  St.  Petersburg  (Fla.)  Indepen¬ 
dent  recently  made  the  following  an¬ 
nouncement  : 

“Every  day  that  the  sun  has  not  shone 
up  to  the  hour  the  Independent  is  print¬ 
ed — 4  o’clock  each  afternoon — the  papers 
will  be  given  away  to  anybody  and 
everybody  who  may  want  them,  without 
cost.  Regular  subscribers  will  be  given 
credit  on  their  cards,  so  that  their  paper 
will  not  cost  them  anything  on  sunless 
days.” 

The  Independent  declares  that  the 
offer  is  made  for  the  reason  that  people 
will  not  believe  that  the  sun  shines  every 
day,  or  nearly  every  day.  in  St.  Peters¬ 
burg.  It  does  not  expect  to  give  away 
many  editions. 


The  Seneca  Falls  (N.  Y.)  Courier- 
Journal  recently  completed  a  successful 
subscription  contest. 


CHANGES  IN  INTEREST. 

A  companj-,  headed  by  John  H. 
Moore,  has  purchased  the  Mason  (Tex.) 
Mason  County  Star,  a  semi-weekly.  O. 
H.  Roberts  was  the  former  owner. 


The  Fertile  (Minn.)  Journal  has  been 
sold  to  Frank  Raff.  It  was  estab¬ 
lished  twenty-three  years  ago. 


Miss  Etta  Darke  has  disposed  of  her 
interest  in  the  Scottville  (Wis.)  Enter¬ 
prise  to  Joseph  Buck,  formerly  con¬ 
nected  with  the  Ludington  (Wis.)  Daily 
N  ews. 


The  Lytle  (Tex.)  Commercial  Club 
has  leased  the  Lytle  Herald  to  Joe 
Webb. 


Will  Advertise  Menominee,  Mich. 

The  advantages  of  Menominee,  Mich., 
as  an  industrial  center  will  be  extensive¬ 
ly  advertised  this  year  by  the  Commer¬ 
cial  Club. 


ZLbe  ipibUabelpbia  H^ress 

ANNOUNCE 

THE  APPOINTMENT  OF 

MR.  LOUIS  GILMAN 

AS  EASTERN  ADVERTISING  REPRESENTATIVE 
With  Offices  in  the 
World  Building,  New  York  City 
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S.  C.  Beckwith  Special  Agency 

Effective  November  7th,  1910 

DIRECT  WIRE  CONNECTION  WITH  THE  PRESS  OFFICE 
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HUGH  A.  O’DONNELL.  BUS.  MGR. 
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THE  EDITOR  AND  PUBLISHER. 


TO  ADVERTISERS 

and 

ADVERTISING  AGENTS 

The  circulation  of  the  Los  Angeles  Sunday 
Examiner  is  larger  than  that  of  all  the  other  Los 
Angeles  Sunday  papers  combined  by  thousands  of 
copies. 

The  daily  average  circulation  of  the  Los 
Angeles  Examiner  is  larger  than  that  of  any  other 
Los  Angeles  paper,  and  exceeds  that  of  its  nearest 
competitor  by  more  than  5,000  copies. 

During  the  first  ten  days  of  October,  1910,  the  Los 
Angeles  Examiner  published  more  advertising  than  any 
other  paper  in  Los  Angeles. 

Here  is  the  record : 

Examiner . 29,071  inches 

Times  . 22,232 

Herald  . 11,978 

Express  . 16,843  ** 

Record .  7,392  “ 

Bear  in  mind  that  the  Examiner  adheres  Strictly  to  its 
rate  card. 

It  has  no  “secret  department-store  rate.” 

It  does  not  print  a  vast  volume  of  department-store  ad¬ 
vertising  at  a  price  considerably  lower  than  its  rate  card. 

You  get  a  “square  deal”  when  you  advertise  in  the 
Examiner. 

If  you  want  to  cover  the  Southwest  to  get 
best  results,  you  MUST  use  the 

LOS  ANGELES  EXAMINER 

William  Randolph  Hearst 


Eastern  Representative 
M.  D.  HUNTON 
Madiion  Square  Buildinf 
New  York 


M.  F.  IHMSEN 

General  Manager 


Western  Representative 
W.  H.  WILSON 
1409  Security  Building 
Chicago 


NEW  CHICAGO  AGENCY. 


OVER  SEA  FLIGHT. 


Important  Teat  Will  Be  Conducted 
To-day  by  New  York  World. 

Everything  is  in  readiness  for  the 
over-sea  tlight  which  will  be  conducted 
under  the  direction  of  the  New  York 
World  to-day.  The  test  was  to  have 
been  maJe  a  week  ago  from  the  deck  of  i 
the  Kaiserin  .Auguste  Victoria,  but  was  ! 
postponed  owing  to  severe  weather  con¬ 
ditions. 

.A  platform  has  been  built  on  the 
afterdeck  of  the  Pennsylvania  of  the  i 
Jlainburg-American  Line  to  serve 
as  launching  ways  for  the  aero¬ 
plane.  Fifty  miles  out  at  sea  the  | 
Pennsylvania  will  stop  and  then  when  : 
everything  is  in  readiness  the  engines  i 
will  be  started  full  speed  astern,  creat-  I 
mg  an  artificial  breeze  of  suHicient  pro¬ 
portions  to  enable  Aviator  McCurdy,  of 
the  Curtis  staff,  to  rise  in  his  machine  j 
Once  in  the  air  McCurdy  will  set  a  di-  j 
rect  course  for  Governor’s  Island,  where  ; 
he  has  permission  to  land.  The  start  of  I 
the  Hight,  which  is  scheduled  for  3  ] 
o'clock,  will  be  announced  by  wireless,  j 
and  flags  will  be  displayed  on  a  number  J 
of  the  high  buildings  of  the  city. 

The  fast  steam  yacht  Wild  Duck  has 
been  chartered  by  the  World  to  serve  as 
a  committee  boat.  The  yacht  will  start 
for  the  rendezvous  two  hours  ahead  of 
the  Pennsylvania.  More  than  forty  per¬ 
sons,  including  a  number  of  distin¬ 
guished  army  and  navy  officers,  will  view 
the  flight  Irom  the  Wild  Duck  as  guests 
of  the  World. 


ASSOCIATED  PRESS. 


Southeastern  Division  Will  Meet  at 
Birmingham,  November  22  and  23. 

Pursuant  to  a  call  of  Frank  P.  Glass, 
publisher  of  the  Birmingham  (Ala.) 
.Advertiser,  the  Southeastern  division  of 
the  .Associated  Press  will  meet  in  Bir¬ 
mingham,  November  22  and  23. 

While  the  dates  of  the  meeting  occurs 
during  the  census  jubilee  week  the  ses¬ 
sions  will  be  entirely  given  over  to  busi¬ 
ness  matters. 


Richmond  Journal  and  New  Slogan. 

The  council  of  the  city  of  Richmond. 
Va.,  adopted  a  new  city  flag,  and  the 
Richmond  Evening  Journal  reproduced 
it  in  colors  under  the  slogan,  “F'ollow 
Richmond’s  Flag  to  Quarter-Million 
Mark  in  1920.”  It  was  a  striking  fea¬ 
ture  of  the  Journal’s  front  page.  One 
side  of  the  flag  shows  the  seal  of  the 
city,  and  the  other  side  shows  the  stars 
and  bars  of  the  Confederate  battle  flag. 


Havana  Post  Offer*  Aero  Prize. 

The  Havana  Post  has  offered  a  prize 
of  $-5,000  for  an  aeroplane  flight  from 
Havana  to  Key  West,  Fla.  The  dis¬ 
tance  is  more  than  ninety  miles.  It  is 
proposed  to  hold  the  contest  during  the 
first  week  of  December. 


The  Interlaken  (N.  Y.)  Review  has 
entered  its  twenty-fourth  year  of  publi¬ 
cation. 


PRESS  CLIPPINGS 

BURRELLE 

45  Lafayette  Street 
New  York 


WRITE  FOR  INFORMATION 


Established  2S  Years 


THE  S.  C.  BECKWITH  AGENCY 


Appointed  Representative  of  Boston 

Herald  and  Philadelphia  Ledger. 

The  S.  C.  Beckwith  Special  Agency, 
New  York  and  Chicago,  has  been  ap¬ 
pointed  foreign  advertising  representa¬ 
tive  of  the  Philadelphia  Public  Ledger. 

This  agency,  which  represented  the 
Boston  Herald  during  the  receivership, 
made  such  a  remarkable  record  for  the 
brief  time  they  represented  the  paper, 
that  the  new  management  of  the  Herald 
appointed  the  agency  sole  and  exclusive 
representative  in  the  foreign  field  for  a 
term  of  five  years. 

The  Beckwith  Agency  is  to  be  con¬ 
gratulated  m  adding  to  their  list,  papers 
of  the  class  of  the  Boston  Herald  and 
the  Philadelphia  Public  Ledger. 

W.  E.  Willis,  who  formerly  repre¬ 
sented  the  Ledger  in  the  Eastern  field, 
has  joined  the  New  York  office  of  the 
Beckwith  Agency. 

The  I.ancaster  (N.  Y.)  Enterprise  has 
been  enlarged  to  an  eight-column  eight- 
page  quarto. 


!  Victor  M.  Johnson  Heads  Organiza¬ 
tion  with  Offices  in  Steger  Building. 

Victor  M.  Johnson,  secretary  and  gen¬ 
eral  manager  of  the  Free  Sewing  Ma¬ 
chine  Co.,  of  Rockford,  Ill.,  has  re¬ 
signed  and  will  open  an  advertising 
agency  in  Chicago.  The  new  agency 
will  be  called  the  Johnson  Advertising 
Corporation,  with  Mr.  Johnson  as  presi¬ 
dent  and  largest  stockholder. 

He  will  have  associated  with  him 
A.  B.  Weinthrop  as  vice-president,  B.  A. 
Bolt  as  secretary  and  C.  Int-Hout  as 
treasurer  of  the  new  company.  All  are 
experienced  in  the  advertising  business 
and  Mr.  Bolt  was  up  to  recently  the 
advertising  and  sales  manager  of  the 
Free  Sewing  Machine  Co.  Mr.  Wein¬ 
throp  is  a  printer  and  engraver  of  note, 
and  Mr.  Int-Hout  is  a  well-known  copy 
writer. 

The  new  corporation  has  secured  of¬ 
fices  in  the  Steger  building. 

The  Rushville  (N.  Y.)  Chronicle  has 
completed  a  successful  contest. 


CABLEGRAM  CHARGES. 


Plan  to  Cut  Them  in  Half  Outlined 
by  President  Mackay. 

Plans  for  a  proposed  reduction  in  the 
cost  of  cablegrams  was  outlined  by  Clar¬ 
ence  H.  Mackay,  president  of  the  Com¬ 
mercial  Cable  Co.  and  the  Postal  Tele¬ 
graph  Co.,  Thursday  as  follows : 

"The  Commercial  Cable  Co.  has  been 
at  work  for  some  time  in  formulating 
a  plan  by  which  the  rates  for  cable¬ 
grams  in  plain  language,  as  distinguished 
from  code,  may  be  reduced.  Inasmuch 
as  it  will  require  the  co-operation  of  the 
telegraph  lines  in  Europe,  where  the 
governments  own  the  lines,  the  plan  in¬ 
volves  a  proportionate  reduction  in  the 
land-line  rates  charged  by  the  European 
Governments. 

‘‘.At  present  the  cable  rate  is  25  cents 
j  per  word.  The  plan  is  to  charge  12% 
i  cents  for  every  five  letters.  We  have 
;  found  by  examination  of  a  great  number 
I  of  cable  messages  that  plain  language 
I  averages  only  five  letters  to  the  word, 
and  hence,  if  we  charge  only  12%  cents 
for  five  letters  (every  letter  in  the  ca¬ 
blegram  being  counted  as  though  the 
whole  cablegram  was  one  word),  the 
result  would  be  that  the  public  in  send¬ 
ing  cablegrams  would  pay  but  one-half 
of  what  it  now  pays.  Reduced  rate  mes- 
;  sage.s,  however,  will  be  subject  to  prior 
transmission  of  messages  paid  for  at  a 
higher  rate.  We  hope  to  be  able  to  put 
the  plan  into  operation  in  a  short  time, 
it  being  necessary  first  to  make  the  nec¬ 
essary  arrangements  w'ith  the  European 
Governments.” 


A  BUSINESS  NEED. 

I  New  York,  Nov.  7,  1910. 

I  .Mr.  George  P.  Leffler, 

Editor  and  Publisher. 

Dear  Sir — Will  you  please  enter  my 
subscription  to  the  Editor  and  Pub- 
Li.sHER  for  one  year  beginning  with  your 
issue  of  November  12.  I  realize  the  im¬ 
portance  of  your  paper  in  the  advertis¬ 
ing  field,  and  I  can  probably  best  show 
what  I  think  of  it  by  subscribing  for  it 
the  first  day  upon  which  I  enter  into 
j  business  for  myself. 

Very  truly  your.s, 

Louis  Gilman, 

Special  Representative  Phila.  Press. 


Real  Editor  for  a  Day. 

On  November  3  the  Terre  Haute 
(Iiui.)  Tribune  was  turned  over  to 
Cliarles  Waldron,  the  editor  in  Liebler 
&  Co.’s  successful  play,  “The  Fourth 
Estate.”  Mr.  Waldron  took  charge  of 
the  Tribune  and  handled  every  issue 
from  the  noon  edition  to  the  “bulldog,” 
and  it  is  said  he  turned  out  one  of  the 
best  papers  ever  seen  in  Terre  Haute. 


Will  Conduct  Advertising  Campaign. 

Four  Manhattan  branches  of  the 
Y.  M.  C.  -A.  will  unite  in  an  advertising 
campaign  in  the  newspapers.  The  as¬ 
sociations  are  the  Twenty-third  Street. 
Harlem,  East  Side  and  the  West  Side. 
The  expense  will  be  borne  jointly. 


New  York  City,  .April  1,  1910. 

THOMAS  WILDES’  SON, 

14  Dover  St.. 

New  York  City. 

Gentlemen — We  take  pleasure  in  inform- 
inR  you  that  for  some  months  past  we  have 
been  using  your  Oxodio  and  find  the  re¬ 
sults  very  satisfactory.  The  use  of  this 
preparation  has  reduced  our  dross  output 
from  about  600  lbs.  per  week  to  less  than 
100  lbs.  We  are  pleased  to  recommend  it 
as  it  is  the  best  article  we  have  ever  used 
for  the  purpose  intended. 

- - ^  Yours  very  truly. 

Federal  Printing  Co., 

W.  a.  Renkel. 
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Entered  as  second  class  mail  matter  in  the  New  York  Post  OfiSce. 

J.  B.  SHALE,  Editor.  PHILIP  R.  DILLON,  .\ssociate  Editor.  R.  M.  BONIFIELD,  News  Editor.  | 


BY  THE  EDITOR  AND  PUBLISHER  COMPANY. 

13  to  21  Park  Row,  New  York  City.  Telephone,  7446  Cortland. 

Issued  every  Saturday.  Subscription,  ?1.00  per  year.  Foreign,  $2.00  per  year. 

Established  The  Jovrnalist  1884.  The  Editor  and  Publisher  1901. 

J.  B.  SH.ALE,  President.  T.  J.  KEENAN,  Secretary. 

GEO.  P.  LEFFLER,  Treasurer  and  Business  Manager. 


ADVERTISING  R.\TES. 

Display,  15  cents  per  agate  line.  Reading  Notices,  25  cents  per  agate  line. 

Classified,  1  cent  per  word.  Liberal  discount  for  time  contracts. 


NEW  YORK,  SATURDAY,  NOVEMBER  12,  1910 


LAURA  JEAN  LIBBEY  NEWS¬ 
PAPER  WRITER. 

Laura  Jean  Libbey,  who  wrote  “When  I 
His  Love  Grew  Cold”  and  forty  other 
novels,  of  which  over  5,000,000  copies  j 
have  been  sold,  has  come  into  her  own, ! 
and  we,  of  this  paper,  are  frankly  glad 
of  it.  We  congratulate  the  Chicago  I 
Tribune,  New  York  Evening  Mail  and  | 
Boston  Globe  upon  the  wisdom  shown  | 
by  their  managements  in  securing  this  j 
gifted  woman  as  a  daily  contributor.  | 

It  used  to  be  the  habit  of  newspaper  | 
editors  to  affect  boredom,  or  amused  | 
tolerance,  or  resignation,  or  some  supe-  i 
rior  intellectual  attitude  toward  Miss  j 
Libbey  and  others  who  wrote  stories  of  | 
absorbing  interest  to  millions.  That  was  j 
before  the  business  departments  of 
newspapers  began  to  inject  wholesome¬ 
ness  and  ever>-day  common  sense  into 
the  upstairs  branch.  Only  now  and  then, 
in  these  days,  does  an  editor  write  his 
prejudices  against  the  Laura  Jean  Libbey 
style  of  literature.  The  opposition  to 
her  and  her  class  finds  expression  only  j 
in  the  paragrapher’s  column,  that  last  i 
refuge  of  dying  error.  j 

We  have  in  hand  one  of  Miss  Libbey’s  | 
newspaper  articles,  entitled  “Kissing  Not  j 
Real  Affection.”  It  is  such  an  article 
as  a  father  of  a  girl  or  a  brother  of  a  j 
girl  would  read — and  does  read,  with  | 
close  and  serious  attention.  It  looks  1 
like  these  men  are  as  much  interested  in  ! 
the  subject  Miss  Libbey  writes  about  as  : 
they  are  in  the  election  returns.  And  j 
think  of  the  women  who  read  the  article  ' 
entitled  “Kissing  Is  Not  Real  Affec¬ 
tion  1” 

We  honor  Laura  Jean  Libbey  for  her 
clean,  strong  work.  We  believe  that  | 
she  will  be  remembered  fondly  by  many,  j 
many  thousands  when  the  name  of  the  i 
author  of  “Three  Weeks”  is  utterly  for-  j 
gotten,  and  the  wr'ter  of  “Senator  i 
North”  will  be  identified  as  a  sensation¬ 
alist  if  her  books  continue  to  circulate,  j 


NEWLY  COINED  WORDS.  j 

As  the  New  York  Sun  and  others ' 
have  said,  “airman”  has  as  good  a  right  i 
as  “seaman.”  “Photoplay”  is  another  i 
piece  of  good  coinage  that  has  lately  j 
become  current  to  describe  the  moving  l 


picture  drama.  These  words  “get 
across,”  as  the  actor  says;  they  fit  in 
just  where  they  were  needed. 

We  cannot  s.Ty  as  much  for  the  latest 
coinage  of  the  book  industry  pedants.  It 
has  been  announced  by  a  book  publish¬ 
ing  house  that  the  “Centuary  Edition” 
of  Thackeray’s  novels  will  have  twenty- 
six  volumes.  The  new  word  makes 
us  sit  up. 

Once  in  days  of  pretty  good  English 
it  was  the  custom  of  plain-minded  writ¬ 
ers  to  refer  to  the  one  hundredth  anni¬ 
versary  as  the  “centennial.”  When  they 
wanted  to  name  the  whole  period  of  100 
years  they  called  it  the  “centenary.” 
Thus  we  had  the  “centennial”  of  the 
Declaration  of  Independence  and,  at 
that  time,  many  writers  carefully  re¬ 
viewed  the  “centenary”  since  the  Decla¬ 
ration  of  1776. 

But  the  book  manufacturers,  follow¬ 
ing  the  lead  of  some  essayist,  advertised 
“centenary”  editions,  to  be  issued  on  the 
anniversary  of  the  author’s  birth.  “Cen¬ 
tenary”  seemed  to  the  book  editors  more 
daintily  intellectual  than  “centennial,” 
and  so  “centenary”  got  into  the  diction¬ 
aries  and  was  allowed  to  mean  “a  hun¬ 
dredth  anniversary  or  its  celebration.” 
In  spite  of  the  booksellers  and  the  dic¬ 
tionaries  many  careful  writers  continued 
to  use  “centennial”  in  the  old  and  cor¬ 
rect  way. 

.\nd  now  “centenary”  is  to  be  ousted 
and  “centuary”  to  be  installed  in  the 
book-maker’s  vocabulary. 


MOTOR  CYCLES  FOR  DELIVERING 
PAPERS. 

The  city  of  Phoenix,  Ariz.,  has  a  pop¬ 
ulation  of  about  7,000.  It  is  the  center 
of  a  farming,  grazing  and  mining  sec¬ 
tion,  and  so  the  problems  and  advan-' 
tages  of  its  business  men  are  about  the 
same  as  those  of  business  men  in  other 
small  cities  that  are  distributing  centers. 
The  population  of  Maricopa  County,  of 
which  Phoenix  is  the  seat,  is  22,000. 

Now  comes  the  Phoenix  Gazette,  af¬ 
ternoon  paper  with  progressive  manage¬ 
ment,  that  has  installed  a  system  of 
motor  cycle  delivery  and  thus  covers 
the  rural  delivery  routes  out  of  the  city 
every  evening.  Two  hur.dred  and  fifty- 


five  miles  are  traversed  by  the  machines 
every  evening. 

Perhaps  there  are  other  cities  of  the 
class  of  Phoenix  in  which  the  idea  has 
been  tried.  We  do  not  know  of  them. 


WILL  ADVERTISE  SEATTLE. 

We  are  pleased  to  note  that  ways  and 
means  are  being  provided  for  the  ad¬ 
vertising  of  the  city  of  Seattle,  Wash. 
An  effort  will  be  made  to  raise  $250,000. 
The  Times,  which  is  Col.  A.  J.  Blethan’s 
paper,  was  the  first  to  subscribe,  heading 
the  list  with  a  thousand-dollar  subscrip¬ 
tion. 

A  correspondent,  objecting  to  the 
methods  of  news  editors  before  elec¬ 
tion,  wrote;  “It  is  at  election  time 
that  the  people  may  be  sure  to  find  out 
just  what  grade  of  journalism  their  fa¬ 
vorite  daily  dispenses.” 


“REAL  ESTATE”  AN  UNJUSTI¬ 
FIABLE  PHRASE. 

From  “Words  and  Their  Uses.” 

Real  Estate  is  a  compound  that  has 
no  proper  place  in  the  language  of 
every-day  life,  where  it  is  merely  a 
pretentious  intruder  from  the  tech¬ 
nical  province  of  law.  Law  makes  the 
distinction  of  real  and  personal  es¬ 
tates;  but  a  man  does  not,  therefore, 
talk  of  drawing  some  personal  estate 
from  the  bank,  or  going  to  Tiffany’s 
to  buy  some  personal  estate  for  his 
wife;  nor,  when  he  has  an  interest  in 
the  national  debt,  does  he  ask  how 
personal  estate  is  selling.  He  draws 
money,  buys  jewels,  asks  the  price  of 
bonds. 

Real  estate,  as  ordinarily  used,  is  a 
mere  big-sounding,  vulgar  phrase  for 
houses  and  land,  and,  so  used,  is  a 
marked  and  unjustifiable  American¬ 
ism.  Our  papers  have  columns  head¬ 
ed  in  large  letters,  “Real  Estate  Trans- 
•ictions,”  the  heading  of  which  should 
be  Sales  of  Land. 


The  Herald’s  Political  Forecast. 

The  Herald  was  practically  the  only 
New  York  newspaper  that  followed  the 
long  established  custom  of  making  a 
definite  forecast  of  the  result  of  the  elec¬ 
tion.  The  Herald  predicted  the  election 
of  Dix  by  50,000.  The  election  of  Har¬ 
mon  in  Ohio,  Wilson  in  New  Jersey  and 
the  defeat  of  Judge  Baldwin  in  Con¬ 
necticut. 


Joins  Staff  of  Woman’s  Journal. 

Miss  Mabel  Craft  Deering,  of  San 
Francisco,  has  been  added  to  the  list  of 
contributing  editors  for  the  Woman’s 
Journal,  to  fill  the  place  made  vacant  by 
the  death  of  Miss  Julia  Ward  Howe. 


Hon.  J.  D.  Stivers  Re-elected. 

The  Hon.  John  D.  Stivers,  editor  of 
the  Middletown  (N.  Y.)  Times-Press, 
was  re-clected  on  Tuesday  to  the  Assem¬ 
bly  from  the  Second  District  of  Orange 
County.  Mr.  Stivers  is  a  Republican. 


Editor  of  L’Adriatico  Dead. 

Count  Reverdin,  proprietor  and  editor 
of  L’Adriatica,  the  well-known  daily 
newspaper  published  in  Venice,  died  Sat¬ 
urday  while  undergoing  a  surgical  oper¬ 
ation. 

It  is  reported  that  L.  A.  Petit,  well- 
known  Texas  newspaper  man  and  until 
recently  connected  with  the  Houston 
Post,  will  launch  an  afternoon  daily  at 
Austin  about  December  1. 


OBITUARY. 

Benjamin  Nachmann,  at  one  time 
financial  editor  of  the  New  York  World 
and  well  known  in  Wall  street,  died  last 
week  at  his  home  in  Yonkers  following 
a  short  illness.  He  was  born  in  Lon¬ 
don,  England,  in  1855,  and  came  to  New 
York  when  a  young  man.  In  1878  he 
became  financial  reporter  for  the  New 
York  World,  when  Manton  Marble  was 
editor,  and  upon  the  death  of  Henry  J. 
McDonald  Mr.  Nachmann  became  finan¬ 
cial  editor,  a  position  he  held  under  the 
editor.ship  of  Joseph  Pulitzer  until  four¬ 
teen  years  ago. 


Jacob  L.  Johnson,  editor  and  proprie¬ 
tor  of  tile  Royersford  (Pa.)  Advertiser, 
died  Sunday  after  an  illness  of  three 
months.  He  was  forty-eight  years  old. 


A.  P.  Cramer,  founder  and  editor  of 
the  Avoca  (la.)  Herald,  established  in 
1880,  died  in  Westbrook,  la.,  recently 
after  a  long  illness.  He  was  fifty-five 
years  old.  He  was  one  of  the  best- 
known  newspaper  men  in  the  State. 


Mrs.  Clement  Renan  (Elinor  Whit¬ 
ing),  formerly  connected  with  the 
Worcester  (Mass.)  Spy  and  later  with 
the  New  York  Tribune,  died  in  Miles 
City,  Mont.,  recently  of  bronchial  pneu¬ 
monia. 


William  Schoyer,  formerly  business 
manager  and  part  owner  of  the  Pittsburg 
(Pa.)  Post,  died  recently  at  his  home  in 
that  city.  He  was  seventy-three  years 
old.  He  entered  the  business  depart¬ 
ment  of  the  Post  when  a  young  man 
and  rapidly  rose  to  higher  positions  until 
he  became  a  member  of  the  publishing 
company  in  1866,  with  the  late  James  P. 
Barr,  the  late  Edwin  A.  Myers  and  the 
late  J.  S.  Lare.  At  the  same  time  he 
became  business  manager,  and  served 
in  that  capacity  until  February  1,  1890, 
when  he  retired. 


The  Tribune’s  Election  Enterprise. 

In  connection  with  its  bulletin  serv¬ 
ice  on  election  night  the  New  York 
Tribune  introduced  to  the  crowd  which 
packed  Park  Row  a  novel  machine, 
called  the  Rayograph.  The  machine, 
which  is  a  new  invention,  was  used  to 
display  on  the  screen  between  bulletins, 
a  series  of  pictures  drawn  by  Farnum, 
the  Tribune  cartoonist.  The  Rayo¬ 
graph  is  unique  in  that  the  picture  is 
developed  on  the  screen  line  by  line 
just  as  it  is  drawn  by  the  artist,  who 
works  at  a  small  table,  which  is  part  of 
the  machine.  The  Rayograph  used  by 
the  Tribune  is  the  only  one  in  exist¬ 
ence. 


Hartford  Post  Sold. 

Announcement  was  made  Wednesday 
that  the  ownership  of  the  Hartford 
(Conn.)  Evening  and  Sunday  Post  has 
been  acquired  by  an  association  of  Hart¬ 
ford  business  men.  Henry  McManus  is 
president  of  the  association,  and  J.  E. 
Dennis  continues  as  treasurer  and  gen¬ 
eral  manager. 


Denver  Post  Wins  Libel  Suit. 

The  $100,000  libel  suit  of  Senator  Bar¬ 
ney  O’Connell  against  the  Denver  Post 
came  to  an  end  last  week  when  the  jury 
returned  a  unanimous  verdict  in  favor 
of  the  defendant. 


First  Syrian  Paper. 

The  first  Syrian  newspaper  to  be  pub¬ 
lished  in  New  England  made  its  appear¬ 
ance  in  Boston  last  week.  It  is  called 
the  New  Syria  and  is  printed  in  Arabic 
characters.  It  is  published  by  Dr.  N. 
Khoiiri.  The  editor  is  Iben  Aberdeen. 
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PERSONALS. 


Cliarles  B,  Smith  editor  of  the  Buffalo 
Courier,  delivered  an  address  on  “The 
.Newspaper  in  the  Community”  before 
the  Men’s  Club  of  Grace  Episcopal 
(.  hnrch  last  Monday. 


Harry  L.  McGrath,  editor  of  the 
Charlotte  (Mich.)  Republican,  has  re¬ 
ceived  his  commission  as  postmaster  of 
the  city,  to  succeed  \V.  M.  Beekman. 


E.  C.  Sibley,  editor  of  the  Springport 
(Mich.)  Signal,  who  suffered  a  stroke 
of  paralysis  some  time  ago,  is  reported 
as  improving. 


J.  R.  Ellis,  for  the  past  three  years 
city  editor  of  the  Beatrice  (Neb.)  Daily 
F.xpress,  has  taken  charge  of  the  Cort- 
l.and  (Neb.)  Sun,  which  he  recently  pur¬ 
chased. 


W.  E.  Spencer,  for  many  years  a  well 
known  newspaper  man  of  Arkansas,  has 
taken  charge  of  the  editorial  department 
of  the  Canon  City  (Colo.)  Fremont 
County  Leader. 


Dr.  J.  A.  MacDonald,  editor  of  the 
Toronto  (Can.)  Globe,  will  be  one  of 
tile  speakers  at  the  annual  dinner  of  the 
Canadian  Club  of  New  York  on  Novem¬ 
ber  15. 


Essie  Hansford,  one  of  the  best- 
known  newspaper  men  in  Kentucky,  has 
resigned  his  position  with  the  Danville 
Messenger  to  become  managing  editor 
of  the  Somerset  Republican. 


John  Norris,  chairman  of  the  commit¬ 
tee  on  paper  of  the  American  Newspaper 
Publishers’  Association,  is  in  Ottawa, 
Canada,  attending  the  hearings  inci¬ 
dental  to  the  reciprocity  treaty  negotia¬ 
tions. 


Lee  J.  Rountree,  editor  of  the  George¬ 
town  (Te.x.)  Commercial,  will  represent 
the  State  board  of  agriculture  at  the  ses¬ 
sion  of  the  Trans-Mississippi  Congress 
at  San  .Antonio,  November  22  to  25. 


Ben  J.  .Allen,  editor  of  the  Madison 
(O.)  Review,  was  married  recently  at 
Keesville,  N.  Y.,  to  Miss  Carrie  Taylor. 


Raymond  Mattison  Howk,  assistant 
advertising  manager  of  the  Joliet  (Ill.) 
Daily  Herald,  was  married  in  Chicago 
last  week  to  Miss  Edith  J.  Haggart, 
also  of  Joliet. 


Joseph  T.  Gleason,  United  States  rep¬ 
resentative  of  the  Amalgamated  Press, 
returned  home  last  week  after  a  six 
weeks’  business  trip  in  Europe. 


John  C.  Martin,  advertising  manager 
of  the  Tampa  (Fla.)  Morning  Tribune, 
was  in  New  York  this  week  calling  on 
the  general  advertisers. 


R.  W.  Beckwith,  of  the  Chicago  office 
of  the  S.  C.  Beckwith  Special  Agency, 
who  was  in  the  East  this  week  looking 
over  the  field  for  the  Boston  Herald  and 
Philadelphia  Ledger,  papers  which  have 
been  recently  added  to  the  list  of  this 
agency,  returned  to  Chicago  Wednesday. 


K.  Foster  Murray,  for  many  years  as¬ 
sociate  editor  and  chief  editorial  writer 
of  the  Norfolk  (Va.)  Landmark,  has 
retired  from  his  connection  with  that 
paper. 


George  H.  Parks,  formerly  general 
manager  of  the  Great  Northern  Paper 
Co.,  has  been  elected  a  vice-president  of 
the  International  Paper  Co, 
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ADVERTISING  NOTES. 

J.  W.  T.  Knox,  for  several  years  head 
of  the  advertising  department  of  Fred¬ 
erick  Stearns  &  Co.,  of  Detroit,  and  who 
will  leave  soon  for  Boston  to  take  a 
similar  position  with  the  Chester  Kent 
Co.,  was  banqueted  last  week  by  the 
Detroit  Adcraft  Club.  Mr.  Knox  was 
a  charter  member  and  first  president  of 
the  club.  .After  a  program  of  speeches  ■ 
and  songs  .Mr.  Knox  was  presented  with  i 
a  handsome  suitcase.  ‘ 


William  Walker,  for  over  twenty 
years  advertising  manager  for  Grinnell 
Bros.’  Music  House,  at  Detroit,  Mich., 
resigned  that  position  Saturday  to  enter 
business  with  his  father,  Thomas 
Walker,  in  the  manufacture  of  brick. 
During  Mr.  Walker's  long  connection 
with  the  Grinnell  Bros,  he  has  seen  that 
firm’s  business  grow  from  a  very  small 
beginning  to  State-wide  proportions,  to 
which  he  has  contributed  in  no  small 
measure  through  his  excellent  work  a.s 
publicity  manager.  Mr.  Walker  will  be 
succeeded  in  Grinnells  by  Harry  Hen¬ 
derson,  who  has  been  assistant  adver¬ 
tising  man  for  some  time  past. 


Vermont  Press  Association. 

.At  the  annual  meeting  of  the  Vermont 
Press  .Association,  held  in  the  Senate 
Lhamber  of  the  State  House,  last  week, 
officers  were  elected  as  follows;  Presi¬ 
dent,  R.  W.  MeCnen,  of  Vergennes; 
secretary  and  treasurer,  H.  C.  Whitehill, 
of  Waterbury;  vice-presidents,  O.  R. 
Bennett,  of  Manchester;  W.  J.  Bigelow, 
of  Si.  Johnsbury;  Franklin  Fishier,  of 
Essex  Junction;  W.  H.  Bishop,  of  Isl¬ 
and  Pond ;  H.  E.  Parker,  of  Bradford ; 
L.  P.  Thayer,  of  Morrisville ;  W.  H. 
Gilpin,  of  Barton;  tohn  Metcalf,  of 
Fair  Haven;  Frank  T.  Parsons,  ot 
.Montpelier;  W.  E.  Hulburt,  of  Brattle- 
boro;  C.  R.  Jameson,  of  White  River; 
E.  L.  Seymour,  of  Middlebury. 


Southwestern  Editors. 

The  second  annual  session  of  t'ne 
Southwestern  Texas  Editorial  Associa¬ 
tion  was  held  at  El  Paso,  Tex.,  last 
week.  George  H.  Clements  was  elected 
president;  W.  H.  Lapoint,  of  Las  Cruces, 
.N.  M.,  was  re-elected  secretary-treas¬ 
urer.  .Addresses  were  delivered  by  W. 
H.  Holt,  of  the  Deming  (N.  M.) 
Graphic;  Miss  Ida  M.  F'arrell,  of  the 
San  Marcial  (N.  M.)  News,  and  L.  L. 
Klinefelber,  of  the  Obar  (N.  M.) 
Progress. 


*10,000^  CASH 

available  for  first  payment  on  Mis¬ 
sissippi  valley  daily.  Inquirer  is  a 
capable  and  promising  young  man 
who  has  been  connected  with  dailies 
for  a  number  of  years  in  various  ca¬ 
pacities,  terminating  in  business  man¬ 
agement.  Proposition  66. 

C.  M.  PALMER, 

Newspaper  Broker,  277  Broadway.  New  York. 


SITUATIONS  WANTED 


Advertisements  under  this  classification  will  cost 
One  Cent  Per  IVord 


WANTED 

Editorial  position  on  daily  paper  in  growing 
city.  Eitteen  years*  experience  as  city  editor, 
new.s  editor,  night  editor  and  on  Sunday  sup* 
plements.  Address  “SUPPLEMENTS,**  care 
The  Editor  and  Publisher. 


WANTED 

Opportunity  by  man  of  45  trained  in  news¬ 
paper  work,  all  positions.  Live  Eastern  city 
where  owner  of  aaily  or  weekly  wants  ter  be 
relieved.  Address  '‘E.XSTER^n,**  care  The 
Editor  and  Publisher. 


The  Mobile  Register 

MOBILE.  ALABAMA 

"  Our  increased  trade  throuKhout  the  Southland 
it  largely  due  to  advertising  in  The  Mobile  Reg- 
English  Carriage  Company. 

C.  F.  KELLY  &  CO. 

Publishers’  Reoresentatives 
New  York  Chicago 


'  A  VALUABLE  MAN 

;  For  any  newspaper,  wishes  to  work  in  a  me¬ 
dium  size  city,  as  WORKING  MECHANICAL 
SyPERINTENUENT.  understands  the  run¬ 
ning  of  a  newspaper  press  room  and  stereo¬ 
type  department  from  A  to  Z.  Knows  every 
part  on  a  web  press,  and  with  his  NEW 
METHOD  OF  STEREOTYPING  will  make 
your  paper  show  up  much  better  than  at 
present,  consequently  increasing  your  adver¬ 
tising  patronage  and  circulation.  Object,  per¬ 
manent  position  rather  than  high  salary.  Will 
go  anywhere.  Address  “Pressman,”  care  The 
Editor  and  Publisher. 


Old  Officers  Re-elected. 

.At  the  annual  meeting  of  the  Syra¬ 
cuse  (N.  Y.)  -Advertising  Men’s  Club, 
held  last  week,  plans  for  the  winter 
season  were  discussed  and  the  old  offi- 


vice-president,  Myles  T.  Frisbie;  secre¬ 
tary,  L.  C.  Hart,  and  treasurer,  Fred  R. 
Peck, 


Publicity  Men  Organize. 


a  dinner  held  at  Heublein  last  week. 


hers. 


Increase  Your  Want  Ads 

Let  me  mail  samples  and  quote  on  my 
successful  Want  Ad  Service  “Tips,"  used  a 
^  over  100  papers,  including  the  Kansas  1 

City  Star,  Buffalo  News.  Minneapolis  Tri¬ 
bune,  Des  Moines  Capital,  etc. 

THE  ADAMS  NEWSPAPER  SERVICE.  < 
George  Matthew  .Adams.  i 

2013  Peoples  Gas  Building,  CHICAGO. 

“  GOTHAM  GOSSIP  ” 

is  the  newsiest,  snappiest,  breeziest  and 
brightest  weekly  review  of  life  in  New  York. 
Makes  a  crackajack  feature  for  both  daily 
and  weekly  newspapers.  Only  one  paper  in 
a  town. 

National  News  Service 

9  E.  26th  Street,  New  Y'ork,  N.  Y. 

NEW  YORK  HERALD  SYNDICATE 

Special  Cable  and  Teledraph  Maxtrix  and 
Photo  Service.  Address 

HeraH  Square,  Canadian  Branch 

New  York  City  Desbarats  BIdd**  Montreal 

THE  INTERNATIONAL  SYNDICATE 

WEEKLY— Fades  (20  to  22  Inches.)  Puzzles 
and  Patterns. 

DAILY— Cartoons,  Comics,  Puzzles,  Por* 
traits.  Fashions,  Patterns  and  Wepther 
Reports.  Features  for 

Newspapers.  BALTIMORE.  MD. 

WlLBEFuDlNG 

.ADVERTISING  MEDIA 

ILLINOIS. 

CHICAGO  EXAMINER 

The  largest  Morning  and  Sunday  News 
paper  west  of  New  York,  and  the  great 
Home  Medium  of  the  Middle  West. 

NEW  YORK. 

THE  BUFFALO  EVENING  NEWS 

is  read  in  over  90%  of  the  homes  of  Buffalo 
and  its  suburbs,  and  has  no  dissatisfied  adver¬ 
tisers.  Write  tor  rates  and  sworn  circulation 
statement 

=  WASHINGTON 

EXPERIENCED  REPORTER 


HELP  WANTED. 


LINOTYPE  INSTRUCTION; 

SPECIAL  RATE. — Twelve  weeks  thorough 


WANTED— AN  EXPERIENCED 

Linotype  machine  operator  on  a  weekly  country 
newspaper  on  straight  news  items  and  some 
advertisement  matter.  No  boozer  need  apply, 
(iood  weekly  wages  to  a  reliable  married  or 
single  man  and  a  steady  position.  Apply  at 
once.  DUNDEE  JOURNAL  PRINTING 
{  ONIP.WY.  Dundee,  N.  Y. 


POSITIONS  OPEN 

In  all  departments  of  advertising,  publishing 
and  printing  houses,  east,  south  and  west;  high 
grade  service;  registration  free;  terms  mod¬ 
erate:  established  1898;  no  branch  offices. 
FERNALD*S  NEWSPAPER  MEN*S  EX- 
CH.XNGE,  Springfield,  Mass. 


MISCELLANEOUS 


PIANO  CONTESTS  ARE 

Sl’RSCRIPTION  BUILDERS.  We  furnish 
all  prizes  on  commission  of  business  produced. 
Write  us.  MALBAR  MUSIC  CO„  21  Quincy 
St.,  Chicago,  Ill. 


DAILY  NEWS 

Reports  for  evening  papers,  league  ball  scores 
daily,  special  and  Chicago  news.  Yard's  News 
Bureau.  186  Washington  st..  Chicago,  Ill. 


FOR  SALE 


SPORTING  PHOTOGRAPHS 

We  cover  all  amateur  and  professional 
sporting  events.  Sporting  will 

be  interested  in  a  special  proposition 
we  can  make  them.  Our  Matrix  Serv¬ 
ice  mailed  daily  is  also  the  best  in  the 
world.  Write  for  free  specimens. 
GEORGE  GRANTHAM  BAIN 
32  Union  Square.  E.*  New  York 


THE  SEATTLE  TIMES 

The  wonder  of  Northwestern  journalism;  an 
eye  opener  to  the  whole  field  of  -American 
newspapers.  Without  a  rival  in  its  vast  terri¬ 
tory.  Its  success  is  paramount  to  that  of  the 
great  city  where  it  is  published, 
CwcutAilOH— PAitr,  Sbkdav,  so.roo. 


Globe  with  throw  off  $66.00  f.o.b. 
Box  5.3.  Richland.  Pa. 


BUS.  OPPORTUNITIES 

NEWSPAPER  MEN 

Desiring  to  buy  or  sell  can  do  so  to  best  ad¬ 
vantage  and  without  publicity  by  writing  to 
H.  F.  HENRICHS,  Newspaper  Broker,  Litch¬ 
field,  Ill. 


MANY  CHOICE  NEWSPAPER 

PROPERTIES.  Write  us  if  you  want  to  buy 
or  sell.  No  publicity.  BARRYMORE,  News¬ 
paper  Broker,  $1  Quincy  St,  Chicago,  Ill, 


lO 


THE  EDITOR  AND  PUBLISHER. 


November  12,  1910. 


THE  ADVERTISING  WORLD 


TIPS  FOR  BUSINESS  MANAGERS,  i 

The  John  O.  Powers  Co.,  119  West 
T wcnty -fifth  street.  New  York,  is  ask-  i 
ing  for  rates  and  data  from  newspapers  I 
generally. 


I'he  Siegfried  .Advertising  Co.,  50 
Church  street,  New  York,  has  secured 
the  advertising  of  the  To-Kalon  Manu¬ 
facturing  Co.,  Syracuse,  X.  Y.,  and  is 
placing  orders  generally. 


The  W.  P.  Colton  .Advertising 
.Agency,  220  Broadway,  New  York,  is 
placing  orders  for  the  United  Fruit  Co., 
New  York. 


The  W.  J.  Thompson  Co.,  (119  West 
Forty-thinl  street.  New  A’ork,  is  plac¬ 
ing  the  Kad.ayaga  Co.'s  advertising  di¬ 
rect. 


The  Roljert  McMullen  .Advertising 
Co.,  Cambridge  building.  New  York,  is 
placing  orders  for  the  Standard  Milling 
Co.,  43  Wall  street.  New  York. 


Walter  L.  Houghton.  828  Broad  street, 
•Newark,  N.  J.,  is  placing  orders  for  the 
Spring  advertising  of  Julius  Kayser  & 
Co.,  Kayser’s  Gloves.  New  York. 


Lord  &  Thomas,  Chicago,  are  placing 
4,820  lines  for  Louis  Kessler,  Cedar 
Brook  Whiskey,  in  Pacific  Coast  papers. 


The  Paris  Medicine  Co.,  St.  Louis,  is 
placing  1,000-line  reading  notices  and 
20,(KH)-line  display  advertising  in  West¬ 
ern  papers  direct. 


The  Mahin  .Advertising  Agency,  Chi-  | 
cago,  is  making  new  contracts  for  1,000  i 
inches  in  Texas  papers  for  M.  K.  Fair-  | 
banks  Co.,  Gold  i)ust  Washing  Powder, 
Fairy  Soap,  Chicago. 

Roberts  &  Mac.Avincbe,  Chicago,  are  | 
placing  700  lines  generally  for  Dr.  T.  F.  j 
Lynott,  Chicago.  | 


Lord  &  Thomas,  Chicago,  are  placing  ^ 
2,500  lines  generally  for  the  Union  Pa¬ 
cific  Railway,  Omaha,  Neb.  ' 

The  Long-Critchfield  Corp.,  Chicago,  | 
is  placing  6,270  lines  in  Western  papers  | 
for  the  United  Cigar  Alanufacturing  i 
Co.,  1018  Second  avenue.  New  York.  i 


The  Pepsin  Syrup  Co.,  Dr.  Caldwell's  j 
Syrup  Pepsin,  Monticello,  Ill.,  is  plac-  1 
ing  LOCK)  lines  in  Southern  papers  di-  j 
rect.  ! 


The  C.  E.  Sherin  .Advertising  .Agency, 
452  F'ifth  avenue.  New  York,  is  placing 
orders  for  the  United  Cigar  Stores  Co., 
Piperheiksick  Tobacco,  New  York. 


The  J.  K.  Pepper  Distilling  Co.,  Lex¬ 
ington.  Ky.,  is  placing  5.<t00-line  con¬ 
tracts  in  Middle  West  papers  through 
the  Leven-Nichols  Co.,  75  Monroe 
street,  Chicago. 


Harper  Bros.,  Pearl  street.  New  A'ork. 
are  oflFering  the  "Life  of  Mark  Twain” 
to  daily  newspapers  throughout  the 
country  on  an  exchange  basis. 


P.  B.  Bromfield.  20<.t  Fifth  avenue.  | 
New  A’ork,  is  placing  some  advertising  ! 
for  the  Seaboard  .Air  Line.  I 


The  Frank  Seaman  .Agency,  Ho  West 
Thirty-third  .street.  New  A'ork,  is  plac¬ 
ing  page  ads  for  the  E.  M.  F.  .Automo¬ 
bile  Co.,  Detroit,  Mich. 


The  Wylie  B.  Jones  .Agency,  Bing¬ 
hamton,  N.  A'.,  is  placing  500-line  orders 
for  the  Wright  Co.,  Binghamton,  N.  A’ 


The  J.  Walter  Thompson  Co.,  44  East  i 
Twenty-third  street.  New  A’ork.  is  plac-  I 
ing  page  ads  generally  for  the  Ford  Mo-  I 
tor  Co.,  Detroit,  Mich.  I 


The  Richmond  .Advertising  .Agency.  | 
Richmond,  \’a.,  is  placing  orders  in  i 
Eastern  papers  for  the  Norfolk  and  I 
Western  Railroad,  Roanoke,  A^a.  j 


RO  LL  OF  HONOR 


The  following  publications  have  allowed  the  Association  of  American  Ad¬ 
vertisers  to  make  a  thorough  e.xamination  of  their  circulation  records,  and 
lave  received  certificates  showing  the  actual  circulation  of  their  publications: 


ALABAMA.  i  NORTH  DAKOTA. 


NORMANDEN  ..  (Cir.  9,450)  ..  Grand  Fork* 

OHIO. 

CALIFORNIA. 

PLAIN  DEll  Eli  . Cleveland 

(.NuKnat,  D.,  01,0»9— S.,  IIS.SOS) 

INDEPENDENT . Santa  Barbara 

BULLETIN  . San  Francisco 

PENNSYLVANIA. 

TIMES  . Cheater 

FLORIDA. 

METROPOLIS  . JackaonvlIIe 

afOURNAL  . Johnstown 

DISPATCH  . PlttaburK 

GERMAN  GAZETTE  ..Philadelphia 

GEORGIA. 

i  1*KFSS  . PlttsbnrK 

TIMES-LE.\DER  .  .7.  .  . W'ilkea-Barre 

ATLANTA  JOURNAL 

(Clr.  53»103)  Atlanta 

DISP.4TCII  AND  D.4ILY  . York 

HERALD  . An^nata 

SOUTH  CAROLINA. 

LEDGER  . . . Colnmbna 

DAILY  MAIL  . Anderaon 

DAILY  RECORD  . Columbia 

ILLINOIS.  1 

POLISH  DAILY  ZGODA . ChlcaKO 

SKANDINAVEN  . Chicago 

WOMAN’S  WORLD  . Chicago 

THE  STATE  . Columbia 

(Clr.,  D.  14,«>47— S.  14,103 
D.4ILY  PIEDMONT  . Greenville 

TENNESSEE. 

HER.XLD-TRANSCRIPT  . Peoria 

NEWS-SCIMIT.4R  . Memphla 

INDIANA. 

JOl'RN.\L-GAZETTE  ....Ft.  Wayne 

NEWS-TRIBL'NE  . Marion  ; 

TRIBUNE  . .....Terre  Hante  | 

TEXAS. 

CHRONICLE  . Honaton 

SEMl-W’EEKLY  TRIBUNE  ....Waco 
TIMES-HERALD  . Waco 

THE  AVE  MARIA . Notre  Dame  i 

WASHINGTON. 

MORNING  TRIBUNE  . Everett 

EVENING  GAZETTE  .  .  .  . BnrlinKton  ' 
CAPITAL  . Dea  Molnea 

WISCONSIN. 

REGISTER  A  LEADER  Dea  Molnea  ; 
THE  TIMES- JOURNAL  ....DnbuqneJ 

EVENING  WISCONSIN...  .Milwaukee 

KANSAS.  i 

CANADA 

G.4ZETTB  . Hntcblnaon 

C.4P1TAL  . .  . ...". . Topeka 

ALBERTA. 

KENTUCKY.  i 

HERALD  . Calsary 

COURIER-JOURNAL  . I.onlavllle  | 

BRITISH  COLUMBIA. 

WORI.D  . Vancouver 

LOUISIANA.  TIMES  . victoria 


H.  Sumner  Sternberg,  12  West  Thir¬ 
ty-second  street.  New  A’ork,  is  asking 
for  rates  on  pages  and  half-pages. 

The  Morse  International  .Agency, 
Dodd-Mead  building.  New  A’ork,  is 
placing  new  contracts  and  extra  space 
for  Thomas  Beecham,  Beecham’s  Pills. 
St.  Helens,  Lancashire.  England. 


The  Biederman  Distilling  Co.,  Padu¬ 
cah.  Ky.,  is  placing  five  inches  t.  f.  di¬ 
rect. 


The  Charles  H.  Fuller  .Agency.  378 
Wabash  avenue,  Chicago,  is  placing 
orders  in  Western  and  Southwestern 
papers  for  the  Queen  &  Crescent  Route. 
Cincinnati,  O. 


Tbe  Special  Advertising 
Representatives 

who  come  to  New  Orleans  and  thoroughlf 
investiKate  the  local  field,  invariably  use 
The  Item  and  often  us  it  ezcluaively. 

THE  ITEM 

oes  into  over  tS.OOO  New  Orleans  homes 
aily,  and  also  has  over  circulation  in 

Louisiana  and  Mississippi,  covering  the  dis¬ 
tricts  most  valuable  for  foreign  sdvertis'^rs 
more  thoroughly  than  any  other  New 
Orleans  paper. 

ELMER  £.  CLARKE,  Business  Manager. 

SMITH  &  BUDD 

Foreign  Bepresentntives 

NEW  YOBK  CHICAGO  ST.  LOUIS 


The  J.  Walter  Thompson  Co.,  41  East 
'Twenty-third  street.  New  A’ork,  is  plac¬ 
ing  156-time  orders  in  Western  papers 
for  the  Horlick  F'ood  Co.,  Horlick’s 
-Malted  Milk,  Racine,  \Vis. 


The  F'rank  Preshrey  .Agency,  7  West 
Twenty-ninth  street.  New  A’ork,  is 
placing  fifty  lines  thirteen  times  in  daily 
papers  for  the  Hamhnrg-.Amcrican  Line, 
37  Broadway,  New  A^ork. 


C.  I.  Hood,  Lowell.  Mass.,  is  making 
renewal  contracts  for  the  Hood  Sars.a- 
parilla  advertising. 


L.  A.  Sandlass,  BaltinKtre.  is  placing 
six  inches  thirty-si.x  times  in  Pacific 
,  Coast  papers  for  the  St.  Jacob's  Oil, 
I  Ltd.,  Baltimore. 

i  - 

'The  Wylie  B.  Jones  .Agency,  Bing- 
j  hamton,  N.  A’.,  is  placing  7,000-line  con- 
!  tracts  in  '1  “xas  papers  for  the  Dr.  How¬ 
ard  Co. 


The  .A  nsterdam  .Advertising  .Agency, 
1178  Broadway,  New  A’ork,  is  placing 
orders  m  New  A  ork  State  and  Canadian 
uapers  for  the  Hamilton  Hotel  Co.,  Ltd.. 
Hamilton  Hotel,  Bermuda. 


Nelson,  Chesman  &  Co.,  1127  Pine 
'  street,  St.  Louis,  is  placing  renewal 
I  orders  in  Western  papers  for  Mrs.  M. 
I  Summers,  Notre  Dame,  Ind. 


ITEM  . New  Orleana 

STATES  . New  Orleana 


TIMES  DEMOCRAT.  ..  .New  Orleaiia 


ONTARIO. 

EXAMI.NEII  . PetevtoorouBh 

FREE  PRESS  . London 


MAINE.  1 

QUEBEC. 

JOURNAL  . Lewiaton 

L.4  PRESSE  . Montreal 

MASSACHUSETTS.  | 

I.A  PATRIE  . Montreal 

F.4RM  and  HOME . Sprlnsfleld 

MICHIGAN. 

GET  THE  BEST  ALWAYS! 

PATRIOT.. Aua.  10,740;  S.  1 1 .8S8..Jack«on 

iPmabura  StBpatrlj 

Greater  Plttsburjl**  Greatest 

MINNESOTA. 

TRIBUNE . Morn,  and  Eve . Minneapolis 

MISSOURI. 

DAII.Y  AND  SUNDAY  GLOBE.  Joplin 
I*OST-DISP.4TCH . St.  Lonla 

Wallace  G.  Brooke  Horace  M.  Ford 

Biunswick  Bldg.  People*  Gas  Bldg. 

New  York  Chicago 

MONTANA.  j 

MINER  . Bntte 

NEW  BEDFORD  TINES 

Tha  paper  that  ha*  mad#  Naw  Bedford, 
Uass.,  th*  fastest  arowiiig  city 

In  tbs  world. 

Average  to  July  1 , 191S 

ETdniBg,  7,840  SanddY,  13,756 

ALFRED  B.  LTJKEHS  Tribune  Bldg. 

New  York  KepreaentatlTe  New  York 

FRANK  W.  HENKELL  150  Michigen  Ave. 
Wenern  RepreaentatiTe  Chicago 

NEBRASKA. 

FREIE  PRESSE  .  .  (Cir.  142,440)  .  .  Lincoln 

NEW  JERSEY. 

JOURNAL  . Eliaabeth 

TIMES  . .  . .  .' . Eliaabeth 

COURIER-NEWS  ........  .Plalnlleld 

NEW  MEXICO. 

MORNING  JOURNAL  ..Albuquerque 

JORNAL  DO  CONNERCIO 

NEW  YORK. 

BUFFALO  EVENING  NEWS  ..Buffalo 
LESLIE'S  WEEKLY  (Cir.  275,000) 

New  York  ' 

MESSENGER  OF  THE  SACRED  j 

HEART.. New  YORK  | 

OF  RIO  DE  JANEIRO,  RRAZIL 

A  leading  daily  paper  read  by  all  pur¬ 
chasing  classes.  Its  circulation  covers  an 
area  with  60%  of  the  population  of  Sooth 
America. 

VASCO  ABREU,  Representative 

Tribune  Building  -  New  York 

1 
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General  Agents 


advlrtiskks’  a>t:KVict: 

d  Beekman  St.*  New  York 
Tel.  Cortland!  3155 


AMERICAN  SPORIN  PUB.  CO. 

21  Harrea  Si..  New  York 
Tel.  Barclay  rU95 

ARMSTRONG.  COLLIN  ADV.  CO. 
Broad  Exchange  Bldd..  New  York 
Tel.  Broad  B 1 4B 

CARPENTER  CORCORAN 

26  Corllandt  Si..  New  York 
Tel.  Cortland!  7600 

CONE.  ANDREW 

Tribune  Buildlnd.  New  York 
Tel.  Beekman  2792 


Publishers*  Kepresentatives 

ALCORN.  FRANKLIN  P.  I 

Flatiron  Bldil..  New  York 
Tel.  Gramercy  666 

ALCORN.  GEORGE  H. 

405  Tribune  Bldg..  New  York 
Tel.  Beekman  k991 


DEBEVOISE.  foster  CO. 

15-1 1  Weal  S8th  St..  New  York 
Tel.  Murray  Hill.  5235 

federal  advertising  AG’CY 

231  West  39lh  St..  New  York 
Tel.  Bryant  4770 

FRANK.  ALBERT  A  CO. 

26-28  Beaver  St..  New  York 
Tel.  Broad  S74S 


MEYEN.  C.  A  CO. 

Tribune  Bldd..  New  York 
Tel.  Beekman  1914 


SECURITIES  ADV.  AGENCY 

44  Broad  St..  New  York 
Tel.  Broad  1420 


THE  SIEGFRIED  COMPANY 
SO  Church  St..  New  York 
Tel.  Cortland!  7825 

PENNSYLVANIA 


FROWERT.  PERCIVAL  K. 

Stephen  Girard  Bldd**  Philadelphia 
Tel.  Filbert  5137 

MEXICO 


BARNARD  A  BRANHAM 

Brunswick  Bldd*«  New  York 
Boyce  Bldd-*  Chicago 
Tele  Madison  Sq.  6330 

KELLY,  C.  Fa  &  CO. 

Metropolitan  Bldd-,  New  York 
People*s  Gas  Bldd**  Chicago 
Tel.  Gramercy  3 1 7b 


KRUGLER,  FRED’K  M. 

150  Nassau  St.,  New  York 
Tel.  Beekman  4746 


NORTHRUP,  FRANK  R. 

225  Fifth  Ave.,  New  York 
Tel.  Madison  Sq.  2042 


PAYNE  £&  YOLNG 

747-8  Marquette  Bldg.,  Chicago 
SO  West  33d  St.,  New  York 
Tel.  Mad.  Sq.  6723 


GUENTHER.  RUDOLPH 

115  Broadwey.  New  York 
Tel.  Broad  1420 

HOWLAND,  HENRY  S.,  Adv.  Aifency 

20  New  St.,  New  York 
Tel.  Rector  4388 

kiernan.  frank,  a  CO. 

156  Broadway.  New  York 
Tel.  1233  Corllandt 


PUTNAM.  C.  I. 

30  W.  33d  SI..  New  York 
Tel.  Madison  Sq.  3613 

SMITH  A  BUDD  CO. 

Brnnswick  BIdd-.  New  York 
Tel.  Madison  Sq.  6187 


THE  FISHER  AGENCY 

118  East  28lh  St..  New  York 
506  Hoyce  Bldd*.  Chicado 
Tel.  Madison  Sq.  S556 


VERREE  a  CONKLIN.  Inc. 

225  Fifth  Avenue.  New  York 
Tel.  Madison  962 

WAXELBAUM.  BENJAMIN 

189  Enal  Brondwray,  New  York 
TeL  Orchard  5300 


lines  three  times  for  Mark  H.  Jackson, 
Syracuse,  N.  Y. 


R.  Guenther,  115  Broadway,  New 
York,  is  placing  orders  in  a  few  large 
Eastern  cities  for  Henry  L.  Doherty 
&  Co.,  Bankers,  Cities  Service  Co., 
Bonds,  tiO  Wall  street.  New  York. 


THE  PUBLICITY  COMPANY 

San  Oledo,  9.  City  of  Mexico.  Mexico 


ADDITIONAL  AD  TIPS. 

Dauchy  &  Co.,  9  Murray  street.  New  , 
York,  is  placing  orders  in  Michigan  | 
papers  for  Henry  B.  Platt,  Platt’s  Chlo-  i 
rides,  42  Cliff  street.  New  York. 


The  Charles  H.  Fuller  Co.,  37S  Wa¬ 
bash  avenue,  Chicago,  is  placing  in  Sun¬ 
day  papers  generally  orders  for  fifty 


NO  ADVERTISER  can  overlook  the  clientage  of 

“THE  PANHELLENIC” 

New  York’s  Oai/v  Grtek  Newspaper,  for  there 
IS  no  other  way  that  you  can  teach  the  300.000 
Greeks  in  the  U.S>whoare  a  frugal  and  thrifty 
class  of  people.  For  rates,  etc  ,  address 

-the  PANHEILENIC** 

50  Church  Street,  New  York,  N,  Y, 
_ *Phone  7623  Cortlandt 


AUGUSTA  HERALD  | 

Augusta,  Ga.  { 

Proven  circulation  is  what  you  get  in  i 
the  Herald.  Circulation  l>ooks  audited  by 
Association  American  Advertisers.  I 

Benjamin  &  Kentnor  Co. 

Foreign  Representatives  I 

CHICAGO  and  NEW  YORK  ' 


The  Hamilton-Meyers  Advertising 
Agency,  The  Rookery,  Chicago,  is  plac¬ 
ing  orders  in  West  and  Middle  West 
papers  for  Hunt  Bros.  Co.,  Hunt’s  Qual¬ 
ity  Fruits,  San  Francisco,  Cal.  This  ac¬ 
count  will  gradually  be  extended. 


The  W.  T.  Hanson  Co.,  Dr.  Will¬ 
iam’s  Pink  Pills,  Schenectady,  N.  Y . 
is  placing  extra  copy  in  newspapers. 


The  Homer  W.  Hedge  Co.,  366  Fifth 
avenue.  New  York,  is  placing  orders  for 
forty-two  lines  eight  times  in  Southern 
papers  for  Dr.  Jaeger  Sanitary  Woolen 
System  Co.,  Dr.  Jaeger  Underwear,  115 
Fourth  avenue.  New  York.  This  agency 
is  also  placing  orders  in  Buffalo  papers 
for  Hemingway,  Son  &  Co.,  Spool  Silk, 
Watertown,  Conn. 


The  Leven-Nichols  Co.,  75  Monroe 
street,  Chicago,  is  placing  orders  in  large 
Eastern  papers  for  Buick  Oil  Co.,  Ful¬ 
ler  building.  New  York. 


The  Frank  Seaman  Agency,  30  West 
Thirty-third  street.  New  York,  is  plac¬ 
ing  orders  in  North  and  South  Carolina 
papers  where  demonstrations  are  being 
given  for  E.  I.  Depont  De  Neumours 
&  Co.,  Wilmington,  Del.  This  agency 


Tbe  Garwood  Electric  System 

Permits  the  press  to  be  run  constantly  and  economically  at 
any  point  in  the  speed  range.  These  are  only  a  few  reasons 
why  the  GARWOOD  El^ECTRIC  SYSTEM  leads  all  others. 

Garwood  Electric  Company 

New  Fork.  Philadelphia.  Chicado.  .St.  Lonis.  Pittsburd 


is  also  placing  copy  on  contracts  for 
the  Rock  Island  Railroad,  401  Broad-  ■ 
way.  New  York.  | 

The  Long-Critchfield  Corp.,  Corn  Ex¬ 
change  National  Bank  building,  Chicago, . 
is  placing  orders  in  Pacific  Coast  papers  ! 
tor  Kuh,  Nathan  &  Fischer  Co.,  Sin¬ 
cerity  Men’s  Clothing,  Chicago. 

The  J.  W.  Morgan  Advertising 
.■\gency,  44  Blast  Twenty-third  street. 
New  York,  is  placing  orders  in  large 
city  papers  for  the  November  edition  of 
the  Butterick  Publishing  Co.’s  .Adven¬ 
ture  Magazine,  New  York. 


E.  P.  Remington,  Jenkin’s  building, 
Pittsburg,  is  placing  new  contracts  with 
Texas  papers  for  Foster,  Milburn  & 
Co.,  Buffalo.  N.  Y. 


W.  W.  Sharpe  &  Co.,  99  Nassau 
street.  New  York,  is  placing  contracts 
in  Maryland  papers  for  the  Globe  Loan 
Co.,  16b  Sixth  avenue.  New  York. 


The  Tracy-Parry  Advertising  Co.,  La¬ 
fayette  building,  Philadelphia,  is  placing 
orders  in  Pennsylvania  papers  for  Shane 
Bros.  &  Wilson,  King  Midas  Flour, 
Bourse  building,  Philadelphia.  This 
agency  is  also  placing  orders  in  New 
York  City,  Boston  and  Philadelphia  pa¬ 
pers  for  the  Autocar  Co.,  Ardmore,  Pa. 

Will  of  Gilbert  E.  Jone*. 

The  will  of  Gilbert  E.  Jones,  one-time 
owner  of  the  New  York  Times  and  son 
of  its  founder,  who  committed  suicide 
last  week  by  shooting  himself  through 
the  head,  was  filed  for  probate  Monday. 
The  will  leaves  everything  to  the  widow, 
Mrs.  Louise  C.  Jones,  during  her  life, 
and  to  the  two  sons,  George  and  Gilbert 
E.,  Jr.,  at  her  death.  The  value  of  the 
estate  is  not  given,  except  as  being 
“more  than  $10,000’’  for  both  real  and 
personal  property. 


BUSINESS  OFFICE  NOTES. 

F'or  the  ten  months  ending  October 
Jl,  I'.tKi,  the  Boston  Globe  printed 
a  total  of  G,03S,lo4  lines  of  advertising. 
This  is  a  gain  of  002,208  lines  over 
the  corresponding  period  of  1909. 


The  sworn  circulation  statement  of 
the  Milwaukee  Evening  Wisconsin  for 
the  ten  months  ending  October  31, 
1910,  credits  that  paper  with  a  total 
of  10,839,870  copies  printed.  This, 
divided  by  259,  the  total  number  of 
publication  days,  shows  the  daily  aver¬ 
age  to  have  been  41,853  copies. 


Springfield  News  Burned  Out. 

The  Springfield  News  plant 

'  was  damaged  to  the  extent  of  $25,000  by 
;  fire  last  week,  and  the  lives  of  many 
1  employe.s  endangered. 


lTerjphudott]Mprlnter*t»etlritle«lstreAtodln  ftprscticAl 
WB j  io  tbe  pftre*  of 

THE  AMERICAN  PRINTER 

Reraler  depArtmente  in  Ifporrephy.  Pretswork.  Coimnerclel 
Art.  Desirniny.  PhotO’EnfreTinn,  Lithofrephy,  <Mce  Ac* 
couptioK  and  Bookbindinr  are  conducted  by  masten  of  theea 
sahjecte.  The  beet  work  of  the  beet  printere,  illactratore  and 
encrarerele  reprodneed— often  in  fuU  eixeand  color.  New  pro- 
ceeiee  are  deecribed — new  wayeof  dom;  old  thinre  inryeetetL 
The  lubecriptioa  price  of  Thx  Auxbicav  raiimim  le  13.00  a 
year.  Advertiainr  ratee  will  be  furnished  on  application* 
Subecribe  for  it— etudy  i^advertise  in  it. 

Oswald  PubUshixiff  Co„  Clip  Hall  Place,  N.Y« 


McClure  Syndicate  Moves  Plant. 

The  McClure  Newspaper  Syndicate 
has  leased  8,610  square  feet  of  the  first 
floor  of  Loft  Building  No.  5,  at  the 
foot  of  Thirty-fifth  street.  South  Brook¬ 
lyn,  and  will  remove  to  this  location 
its  colored  supplement  department,  es¬ 
tablished  heretofore  at  72  Raymond 
street,  Brooklyn.  The  new  location, 
which  is  controlled  by  the  Bush  Ter¬ 
minal  Company,  has  exceptional  ship¬ 
ping  facilities. 


Correction. 

F'.  Ernest  Wallace,  advertising  maa- 
»ger  of  the  Elizabeth  (N.  J.)  Journal, 
has  written  the  Editor  and  Publisher, 
stating  that,  through  an  error  made  by 
one  of  his  office  force,  the  figures  in  the 
last  issue  showing  advertising  gain  over 
last  year  were  absurdly  misleading.  The 
correct  figures  for  the  Journal  are;  Sep¬ 
tember,  1909,  438,116  lines;  September, 
1910,  469,529  lines,  showing  a  net  gain 
of  31,413  lines  over  September,  1909. 

South  Dakota  Daily  Sold. 

The  Vermillion  (S.  D.)  Dakota  Re¬ 
publican,  one  of  the  oldest  papers  in 
the  State,  has  passed  into  the  control  of 
E.  S.  Danforth  and  Mark  Sloan.  The 
Dakota  Republican  was  established  in 
the  early  sixties.  E.  H.  Willey,  the  re¬ 
tiring  editor,  has  owned  and  controlled  it 
for  the  past  twenty  years. 
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THE  LOVEJOY  CO.  Establiehed  1853 
ELECTROTYPERS 

and  Manufacturers  of  Electrotype  Machinery 

444-446  Pearl  Street  New  York 


^.”**0??}^™  of  "The  Kohler  Syslcm” 

We  have  put  in  one  million  five  hundred  thou¬ 
sand  dollars  worth  of  machinery  for  the  electrical 
control  of  printing  presses. 

Manufactured  and  Sold  hy  the 
CUTLER-HAMMER  MFC.  CO. 
MILWAUKEE,  WISCONSIN 
Philadelphia  Oeveland  San  Francisco 
New  York  Boston  Pittsburg  Chicago 
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